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ABSTRACT

) eople’s lives in this rapidly chap ing

Online food delivery has become an 'Tfogzzfor:;rts;igm F;:as changed, allowing DEOpIS !‘:
technological world. The.concept o'f. tk s"—‘ This system is transforming the present restauraﬁ
ord.e " food at mid ﬁmen::;i?v:tz\ﬁ;oi'gus'mess owners to engage in online delivery seyic,
iftjgj;;;h;zg:eanr:e. Large amounts of food move th_rough the .systems & c-ities becqme
more densely populated. With changes in India’s population, more industry in different cities
for the purpose of studies and employment, and the busy schedules of both husband and wit
in the family, the demand for online food ordering is steadily developing and growing. It is 3
growing trend, particularly in urban areas and on college campuses, for people to order from
restaurants. The goal of this research is to evaluate the public’s expectations and satisfactior

with the Zomato food delivery proposal. This study also investigates the factors that attract
buyers when using Zomato.
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