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ADVERTISING

COURSE OUTCOMES:
»n of advertising.

I. The students understand the concept and the evolutic ' '
The students evaluate various aspects related to advertising, ad agencies, career In

advertising and agency selection criteria.
Students assesses the economic and social aspects of advertising,

4. The students examine the brand building in advertising and special purpose
advertising.

5. The students are able to assess the technique
advertising and related terms.
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s of execution and evaluation of

UNIT:I

-objectives of advertisement-

pes of advertising- importance of
functions of advertising

Advertisement — an introduction-meaning and definition
objectives of advertising-characteristics of advertising-ty
advertising-Advantages of advertising -disadvantages of advertising-

—classification and types of advertising.

UNIT: I1

Advertising media-introduction-meaning-objectives of media advertising-types /forms of
media advertising-AIDA Model & DAGMAR Approach. Advertising copy — meaning and
definition — essentials of a good advertisement copy- creativity in advertising-types of
advertising copy-Elements of advertising copy-copy testing-methods-Advertisement

copywriting-elements

UNIT: 11

Advertising agencies -introduction-meaning — definition-functions of advertising agency-role
of advertising agencies-types of advertising agencies-service rendered by an ad-agency-
agency selection criterion-agency accreditation-agency client relationship-organization
structure of an advertising agency- methods of remunerating an advertising agency-changing
advertising agency or client turnover and reason. Career options in Advertising.

UNIT-IV

Advertising budget-introduction -definition-importance, factors affecting advertising budget-
methods of advertising budget allocation-steps in advertising budget-main process of
advertising budget-deciding on advertising budget. Ethical and social issues in Advertising

UNIT-V

Brand building -meaning-purpose of brandbuilding, steps of brand building, importance,
brand building model. Email advertising- mobile advertising - Display ads- search ads-Types
of online advertising-benefits of online Advertising.
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