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BUSINESS COMMUNICATION 

UNIT 1 
1. What is the primary goal of communication? 

a. To share personal opinions 
b. To express emotions 
c. To exchange information 
d. To persuade others 

 
2. Which of the following is a type of communication that occurs within an 
organization? 

a. External communication 
b. Horizontal communication 
c. Mass communication 
d. Social communication 

 
3. What is a key objective of communication in a business context? 

a. Creating confusion 
b. Generating rumors 
c. Facilitating decision-making 
d. Encouraging isolation 

 
4. Which principle of effective communication emphasizes using clear andconcise 
language? 

a. Principle of Clarity 
b. Principle of Conciseness 
c. Principle of Courtesy 
d. Principle of Completeness 

 
5. Barriers to communication can be categorized into which of the following types? 

a. Verbal and written barriers 
b. External and internal barriers 
c. Horizontal and vertical barriers 
d. Physical and psychological barriers 

 
 

6. Which principle of effective communication suggests expressing thoughts in 
a straightforward and unambiguous manner? 

a. Principle of Clarity 
b. Principle of Courtesy 
c. Principle of Completeness 
d. Principle of Concreteness 

 
7. What is the purpose of the layout of a business letter? 

a. To confuse the recipient 
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b. To save space 
c. To create a professional and organized appearance 
d. To use informal language 

 
8. Which type of communication occurs between an organization and itscustomers, 
suppliers, or the public? 

a. Internal communication 
b. External communication 
c. Mass communication 
d. Vertical communication 

 
9. What is the primary focus of the Principle of Courtesy in communication? 

a. Using clear language 
b. Being polite and respectful 
c. Providing all necessary information 
d. Ensuring brevity 

 
10. Which of the following is an example of a physical barrier to communication? 

a. Language differences 
b. Cultural differences 
c. Noise in the communication channel 
d. Lack of interest 

 
11. The layout of a business letter typically includes: 

a. Multiple fonts for visual appeal 
b. Use of informal language 
c. A clear and concise structure 
d. Personal opinions 

 
12. Which principle of effective communication emphasizes providing all 
necessary information in a message? 

a. Principle of Courtesy 
b. Principle of Completeness 
c. Principle of Clarity 
d. Principle of Concreteness 

 
13. In business communication, what does the term "Vertical communication" refer to? 

a. Communication between employees at the same level 
b. Communication between different departments 
c. Communication between managers and subordinates 
d. Communication with external stakeholders 

 
14. What is the primary function of a business letter's salutation? 

a. To introduce the main message 
b. To express gratitude 
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c. To greet the recipient 
d. To provide contact information 

 
15. Which type of communication is characterized by a large-scale distribution of 
information to the general public? 

a. Mass communication 
b. Vertical communication 
c. Horizontal communication 
d. External communication 

 
          ANSWERS 
        1.c, 2.b, 3.c, 4.b, 5.d, 6.a, 7.c, 8.b, 9.b, 10.c, 11.c, 12.b, 13.c, 14.c, 15.a 
 
 

5 MARK QUESTIONS 
 

1. Explain the meaning of communication in a business context. Provide examples of 
both verbal and non-verbal communication and their significance. 
 
2. Differentiate between formal and informal communication. Illustrate how each 
type is used within an organization to achieve specific objectives. 

 
3. Discuss the objectives of communication in a business setting. How do these 
objectives contribute to the overall success and efficiency of an organization? 
 
4. Explain the Principle of Clarity in communication. How does ensuring clarity 
contribute to effective communication, and what are the potential consequences of 
unclear messages in a business context? 

5. Identify and discuss three common barriers to communication within an 
organization. Provide strategies to overcome each barrier. 

 
6. Examine the impact of technological barriers on communication in a modern 
business environment. Provide examples of how organizations can leverage 
technology to overcome these barriers. 

 
7. Describe the essential components of the layout of a business letter. How does the 
proper layout contribute to the professionalism and effectiveness of written 
communication? 

 
8. Explain the importance of the salutation and complimentary close in a business 
letter. How do these elements contribute to establishing a positive tone in written 
communication? 

 
9. Discuss the significance of non-verbal communication in a business meeting. 
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Provide examples of how gestures and body language can enhance or hinder 
effective communication. 

 
10. Evaluate the role of feedback in the communication process within an 
organization. How can constructive feedback contribute to continuous 
improvement and employee development? Provide examples to illustrate your 
points. 

 
 
                                        TEN MARK QUESTIONS 
 

1. Explain the meaning of communication in a business context. Discuss the types of 
communication commonly used in organizations, providing examples for each. 

 
2. Compare and contrast formal and informal communication within an organizational 

setting. Provide examples of situations where each type is most suitable, and 
discuss the advantages and disadvantages of each. 

 
3. Discuss the objectives of communication in a business setting. How do these 

objectives contribute to the overall success and efficiency of an organization? 
Support your answer with real-world examples. 

 
4. Explain the Principles of Effective Communication, focusing on the Principle of 

Clarity. Provide examples of how applying this principle enhances 
communication within an organization. 

 
5. Identify and discuss the major barriers to communication in a business environment. 

How can organizations overcome these barriers to facilitate effective 
communication? 

 
6. Examine the impact of technological barriers on communication in a modern 

business environment. Discuss strategies organizations can implement to 
leverage technology for effective communication. 

 
7. Describe the essential components of the layout of a business letter. How does the 

proper layout contribute to the professionalism and effectiveness of written 
communication? Provide real-world examples to support your analysis. 

 
8. Explain the importance of the salutation and complimentary close in a business 

letter. How do these elements contribute to establishing a positive tone in written 
communication? Provide examples to illustrate your points. 

 
9. Discuss the significance of non-verbal communication in a business meeting. 

Provide examples of how gestures and body language can enhance or hinder 
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effective communication. 
 

10. Evaluate the role of feedback in the communication process within an 
organization. How can constructive feedback contribute to continuous 
improvement and employee development? Provide examples to illustrate your 
points.
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UNIT-2 

 
 

1. What is the primary purpose of an enquiry letter in business communication? 
a. To place an order 

b. To inquire about a product or service 
c. To express dissatisfaction 
d. To acknowledge a complaint 

 
2. In the context of business communication, what is the typical response to an 
enquiry letter? 

a. Order confirmation 
b. Sales promotion 
c. Complaint resolution 
d. Reply letter 

 
3. Which type of letter is commonly used to acknowledge receipt of an order in 
business communication? 

a. Enquiry letter 
b. Sales letter 
c. Order confirmation letter 
d. Circular letter 

 
4. What is the main objective of a sales letter? 

a. To inquire about products 
b. To acknowledge an order 
c. To promote and sell a product or service 
d. To express dissatisfaction 

 
5. Circular letters are primarily used for: 

a. Placing orders 
b. Making sales 
c. Distributing information to a large audience 
d. Responding to complaints 

 
 

6. In the context of business communication, what is the purpose of a complaint letter? 
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a. To inquire about a product 
b. To acknowledge a complaint 
c. To express satisfaction 
d. To communicate dissatisfaction 

 
7. When a business acknowledges a customer's complaint and offers a solution, it is 
an example of 

a. Collection letter 
b. Order confirmation 
c. Adjustment letter 
d. Circular letter 

 
8. What type of letter is typically used for requesting payment from a customer in 
business communication? 

a. Enquiry letter 
b. Sales letter 
c. Collection letter 
d. Order confirmation letter 

 
9. Which letter is sent to inform customers about changes in business operations, 
policies, or products? 

a. Sales letter 
b. Circular letter 
c. Order confirmation letter 
d. Enquiry letter 

 
10. What is the primary purpose of an order letter in business communication? 

a. To acknowledge a complaint 
b. To place an order 
c. To inquire about a product or service 
d. To promote and sell a product 

 
11. In business communication, a letter expressing gratitude for a purchase and 
encouraging future business is known as: 

a. Sales letter 
b. Order confirmation letter 
c. Adjustment letter 
d. Circular letter 
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12. When a business sends a letter informing customers about a price reduction or 
special promotion, it is an example of a: 
a. Collection letter 
b. Sales letter 
c. Circular letter 
d. Enquiry letter 

 
13. Which letter is typically used to inform customers about changes in payment 
terms or credit policies? 

a. Collection letter 
b. Order confirmation letter 
c. Circular letter 
d. Adjustment letter 

 
14. What type of letter is sent to customers who have outstanding payments, urging 
them to settle their accounts? 

a. Circular letter 
b. Collection letter 
c. Sales letter 
d. Enquiry letter 

 
15. In business communication, what is the primary objective of a circular letter? 

a. To acknowledge orders 
b. To distribute information to a large audience 
c. To express dissatisfaction 
d. To inquire about a product 

 
        ANSWERS 
 
        1.b, 2.d, 3.c, 4.c, 5.c, 6.d, 7.c, 8.c, 9.b, 10.b, 11.a, 12.b, 13.a, 14.b, 15.b 
 

5 MARK QUESTIONS 
 

1. Explain the purpose of an enquiry letter in business communication. Provide an 
example scenario where writing an enquiry letter would be appropriate. 
 
2. Describe the key elements that should be included in a reply letter to an enquiry. 
How does an effective reply contribute to building a positive business relationship? 

 
3. What is the significance of an order confirmation letter in the process of business 
communication? Provide an example of a situation where sending an order 
confirmation letter is essential. 
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4. Discuss the key elements that should be included in a sales letter. How can 
persuasive language and compelling offers enhance the effectiveness of a sales letter? 

5. Explain the purpose of a circular letter in business communication. Provide an 
example scenario where a business might use a circular letter. 

 
6. When responding to a customer complaint, what key elements should be 
included in an adjustment letter? How does addressing complaints positively 
contribute to customer satisfaction? 

 
7. Discuss the purpose of a collection letter in business communication. What 
strategies can businesses employ to write effective and respectful collection 
letters? 

 
8. Examine the potential challenges businesses face in writing collection letters. How 
can businesses strike a balance between assertiveness and maintaining a positive 
customer relationship in such letters? 

 
 

10 MARK QUESTIONS 
 

1. Explain the essential components of an effective enquiry letter in business 
communication. Provide a detailed example of a complex enquiry letter and 
discuss the information it should include. 
 
2. In responding to an enquiry, discuss the key elements that should be included in a 
comprehensive reply letter. Provide a sample reply letter addressing a customer's 
enquiry and explain the information provided. 

 
3. Examine the importance of an order confirmation letter in the business 
communication process. Provide an example of a detailed order confirmation 
letter and explain its components. 

 
4. Discuss the elements of a persuasive sales letter and how businesses can use 
language and offers to enhance its effectiveness. Provide an example of a 
persuasive sales letter and analyze its components. 

 
5. Explain the purpose of a circular letter in business communication. Provide 
a detailed example of a circular letter and analyze its content. 
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UNIT-3 
1. What is the primary purpose of bank correspondence in business communication? 

a. Placing orders 
b. Inquiring about products 
c. Conducting financial transactions 
d. Announcing policy changes 

 
2. In bank correspondence, what document is typically used to request the withdrawal 
of a specific sum of money from an account? 

a. Enquiry letter 
b. Sales letter 
c. Withdrawal slip 
d. Adjustment letter 

 
3. What type of bank correspondence is commonly used to acknowledge the receipt of 
funds into an account? 

a. Remittance letter 
b. Collection letter 
c. Adjustment letter 
d. Circular letter 

 
4. In insurance correspondence, what is the purpose of a claim letter? 

a. Requesting a policy change 
b. Acknowledging premium payment 
c. Notifying the insurance company of a loss 
d. Inquiring about coverage options 

 
5. Which document in insurance correspondence provides evidence of an insurance 
contract and details the coverage terms and conditions? 

a. Premium receipt 
b. Policy document 
c. Claim letter 
d. Adjustment letter 

 
6. What is the primary goal of an insurance company's response to a claim letter? 

a. Rejecting the claim 
b. Acknowledging the claim 
c. Increasing premiums 
d. Ignoring the claim
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7. In agency correspondence, what is the purpose of a letter of appointment? 

a. Acknowledging receipt of funds 
b. Notifying of a policy change 
c. Establishing an employment relationship 
d. Inquiring about products 

 
8. What type of agency correspondence is used to confirm the terms and conditions of 
an agreement between two parties? 

a. Appointment letter 
b. Confirmation letter 
c. Collection letter 
d. Circular letter 

 
9. When might an agency use a circular letter in its correspondence? 

a. To acknowledge a claim 
b. To distribute information to a large audience 
c. To inquire about products 
d. To request a withdrawal 

 
10. What is the primary purpose of an application for a situation in business 
communication? 

a. Placing orders 
b. Expressing dissatisfaction 
c. Applying for employment 
d. Conducting financial transactions 

 
11. Which document is typically included in an application for a situation to provide 
detailed information about the applicant's qualifications and experience? 

a. Cover letter 
b. Enquiry letter 
c. Circular letter 
d. Adjustment letter 

 
 

12. What is the significance of a resume in the context of an application for a situation? 
a. It serves as a reference document 
b. It provides a summary of the applicant's qualifications and experience 
c. It acknowledges the receipt of funds 
d. It requests a policy change 
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13. In bank correspondence, what document is used to authorize someone else to 
conduct financial transactions on behalf of an account holder? 

a. Withdrawal slip 
b. Authorization letter 
c. Remittance letter 
d. Policy document 

 
14. What is the primary purpose of an adjustment letter in insurance correspondence? 

a. Rejecting a claim 
b. Acknowledging a loss 
c. Confirming an appointment 
d. Modifying the terms of coverage 

 
15. In agency correspondence, what might be the content of a letter confirming an 
appointment? 

a. Acknowledging receipt of funds 
b. Notifying of a policy change 
c. Establishing an employment relationship 
d. Detailing the date, time, and location of the appointment 

 
        ANSWERS 
 
        1.c, 2.c, 3.a, 4.c, 5.b, 6.b, 7.c, 8.b, 9.b, 10.c, 11.a, 12.b, 13.b, 14.d, 15.d 

 
5 MARK QUESTIONS 

 
 

1. Explain the significance of bank correspondence in facilitating financial 
transactions for businesses. Provide examples of common situations where 
businesses might need to engage in bank correspondence. 
 
2. Discuss the key components of a remittance letter in bank correspondence. How 
does a well-structured remittance letter contribute to effective communication 
between businesses and banks? 

 
3. Describe the role of a claim letter in insurance correspondence. Provide an example 
scenario where a business might need to draft a claim letter to an insurance company. 

 
 
4. Examine the importance of a policy document in insurance correspondence. How 
does a clear and comprehensive policy document benefit both the insured business 
and the insurance company? 
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5. Discuss the purpose of a letter of appointment in agency correspondence. Provide 
examples of situations where businesses might issue letters of appointment. 

 
6. Explain the significance of a confirmation letter in agency correspondence. How 
does a confirmation letter contribute to clarity and understanding between parties 
involved in an agreement or appointment? 

 
7. Discuss the key elements that should be included in an application for a situation. 
How can applicants effectively communicate their qualifications and suitability for a 
position in such applications? 

 
8. Examine the role of a resume in an application for a situation. How does a well- 
crafted resume contribute to the overall effectiveness of a job application? 

 
9. In bank correspondence, explain the purpose of an authorization letter. Provide an 
example scenario where a business might use an authorization letter. 

 
10. Discuss the primary goal of an adjustment letter in insurance correspondence. 
How can a well-drafted adjustment letter positively impact the relationship between 
the insured business and the insurance company? 

 

 
10 MARK QUESTIONS 

 
1. Explain the process and importance of issuing a withdrawal slip in bank 
correspondence. Provide a detailed example of a situation where a business 
might need to use a withdrawal slip. 

2. Discuss the key components of a well-structured remittance letter in bank 
correspondence. How can businesses use remittance letters to ensure the smooth 
processing of financial transactions? Provide real-world examples. 

 
3. Explore the role of a claim letter in insurance correspondence. How does the 
effective drafting of a claim letter benefit both the insured business and the insurance 
company? Provide examples. 

 
 

4. Examine the contents and significance of a policy document in insurance 
correspondence. How does a comprehensive policy document contribute to the 
understanding and satisfaction of both the insured and the insurance company? 

 
 
 
 
 



St. Joseph’s college of arts and science for women , Hosur 

14 
    Department of Management   

 
5. Discuss the purpose and key elements of a letter of appointment in agency correspondence. How 

can a well-crafted letter of appointment contribute to a positive employment relationship? 
Provide examples. 

 
6. Explain the role and importance of a confirmation letter in agency correspondence 

       How can businesses use confirmation letters to mitigate misunderstandings and 
       trust in       professional relationships? Provide real-world examples. 
 

7. Discuss the key elements that should be included in an application for a situation 
       How can applicants tailor their applications to effectively highlight qualifications             
       and suitability for a specific position? Provide examples. 
 

8. Examine the significance of a resume in an application for a situation. How can a well-
crafted resume enhance an applicant's chances of securing an interview and  

        ultimately the job? Provide insights and examples. 
 

9. In bank correspondence, explain the purpose and process of issuing an authorization letter. 
Provide a detailed example of a situation where a business might need to issue an authorization 
letter. 

 
10. Discuss the primary goals of an adjustment letter in insurance correspondence. How can a 

well-drafted adjustment letter contribute to maintaining a positive relationship between the 
insured business and the insurance company? Provide insights and examples. 
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                                                                   UNIT-4 
 

1. What is the primary role of company correspondence in business communication? 
a. Placing orders 
b. Facilitating internal communication 
c. Conducting financial transactions 
d. Interacting with customers 

 
2. What is the primary role of company correspondence in business communication? 

a. Placing orders 
b. Facilitating internal communication 
c. Conducting financial transactions 
d. Interacting with customers 

 
3. In company correspondence, which document is typically used to communicate 
decisions and policies to employees within the organization? 

a. Sales letter 
b. Circular letter 
c. Claim letter 
d. Adjustment letter 

 
4. What is the purpose of a circular letter in company correspondence? 

a. Acknowledging a loss 
b. Notifying a policy change 
c. Distributing information to a large audience 
d. Confirming an appointment 

 
5. What is one of the primary duties of a secretary in a company? 

a. Handling customer complaints 
b. Managing financial transactions 
c. Facilitating internal communication 
d. Maintaining corporate records and documentation 

 
6. In the context of company correspondence, what does the term "Corporate 
Governance" refer to? 

a. Handling customer relationships 
b. Managing internal communication 
c. Maintaining ethical business practices 
d. Conducting financial transactions 

 
7. When corresponding with directors in a company, what type of document might be 
used to outline the agenda for a board meeting? 
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a. Minutes 
b. Circular letter 
c. Enquiry letter 
d. Agenda 

 
8. In company correspondence, what is the purpose of minutes? 

a. Distributing information to a large audience 
b. Confirming an appointment 
c. Providing a summary of decisions and discussions in a meeting 
d. Acknowledging receipt of funds 

 
9. When corresponding with shareholders, what document might be used to 
communicate the financial performance of the company and proposed dividends? 

a. Minutes 
b. Circular letter 
c. Annual report 
d. Claim letter 

 
10.   What is the primary purpose of an agenda in company correspondence? 

a. Providing a summary of decisions in a meeting 
b. Confirming an appointment 
c. Outlining topics and items to be discussed in a meeting 
d. Acknowledging receipt of funds 

 
11. In the context of company correspondence, what is the significance of recording    
minutes during a meeting? 

a. Distributing information to a large audience 
b. Confirming an appointment 
c. Providing a legal record of decisions and actions taken 
d. Acknowledging receipt of funds 

 
12. When corresponding with government departments in a company, what type of 
document might be used to submit required reports or applications? 

a. Circular letter 
b. Enquiry letter 
c. Claim letter 
d. Government letter 

 
13. In company correspondence, what does the term "Shareholder Resolution" refer to? 

 
 
 

a. A decision made by the board of directors 
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b. A decision made by the government 
c. A decision made by the shareholders in a meeting 
d. A decision made by the secretary 

 
            ANSWERS 
 
            1.b, 2.b, 3.c, 4.d, 5.c, 6.d, 7.c, 8.c, 9.c, 10.c, 11.d, 12.c 
 

5 MARK QUESTION 
 

1. Explain the role of company correspondence in maintaining effective internal 
communication within an organization. Provide examples of documents used for 
internal communication. 

 
2. Describe the importance of maintaining corporate records and documentation in the 
duties of a secretary. Provide examples of the types of documents that fall under 
corporate records. 

 
 

3. Explain the purpose of an agenda in the context of company correspondence. How 
does an agenda contribute to the effectiveness of business meetings? Provide 
examples. 

 
4. Discuss the significance of minutes in company correspondence. How do well- 
drafted minutes contribute to transparency and legal compliance? Provide 
examples. 

 
5. When corresponding with government departments, explain the importance of 
clear and concise communication. Provide an example scenario where a business 
might need to submit a document to a government department. 

 
6. Describe the content and purpose of an annual report in company 
correspondence. How does an annual report benefit both shareholders and the 
organization? Provide examples. 

 
7. Explain the concept of a shareholder resolution in the context of company 
correspondence. Provide examples of situations where a shareholder resolution 
might be required 

 
8. In company correspondence, discuss the role of a claim letter. Provide an example 
scenario where a business might need to send a claim letter. 
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9. When corresponding with other businesses or organizations, explain the purpose of 
a partnership proposal. Provide key elements that should be included in a well-crafted 
partnership proposal. 

 
 

10.Discuss the concept of a stakeholder in the context of company correspondence. 
How does identifying and communicating with stakeholders contribute to effective 
business management? Provide examples. 

 
 

10 MARK QUESTION 
 

1. Explain the critical role of company correspondence in maintaining effective 
communication within an organization. Discuss the types of documents used for 
internal communication and their significance. 
 
2. Elaborate on the duties of a secretary in a company. Discuss the significance of 
maintaining corporate records and documentation in ensuring legal compliance and 
corporate governance. Provide examples. 

 
3. Discuss the importance of clear and concise communication when 
corresponding with government departments in a business context. Provide an 
example scenario where a business might need to submit documents to a 
government department, emphasizing the role of effective communication. 

 
4. Examine the content and purpose of an annual report in the context of company 
correspondence. How does an annual report serve both shareholders and the 
organization? Provide specific examples. 
 
5. Elaborate on the role and significance of an agenda in the context of company 
correspondence. Provide examples of items commonly included in agendas for board 
meetings and annual general meetings. 

 
6. Discuss the purpose and importance of minutes in company correspondence. How 
do well-drafted minutes contribute to transparency, accountability, and legal 
compliance in corporate governance? Provide examples. 

 
 
7. Explain the concept of a shareholder resolution in the context of company 
correspondence. Provide examples of situations where a shareholder resolution 
might be necessary and discuss its implications. 



St. Joseph’s college of arts and science for women , Hosur 

19 
    Department of Management   

8. Discuss the role and significance of a claim letter in company correspondence. 
Provide an example scenario where a business might need to send a claim letter and 
explain the steps involved in crafting an effective claim letter. 

 
9. When corresponding with other businesses or organizations, explain the purpose of 
a partnership proposal. Provide key elements that should be included in a well-crafted 
partnership proposal and discuss the potential benefits for both parties. 

 
10. Examine the concept of a stakeholder in the context of company correspondence. 
How does identifying and communicating with stakeholders contribute to effective 
business management? Provide examples of different types of stakeholders and their 
interests. 
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                                                         UNIT-5 
 

1. What is the primary purpose of a business report? 
a. To entertain 
b. To persuade 
c. To inform and analyze 
d. To criticize 

 
2. Why is it important for a report to be well-organized? 

a. To impress the reader 
b. To save paper 
c. To ensure clarity and understanding 
d. To follow a trend 

 
3. What does the term "Report by Committees" refer to? 

a. Reports generated by machines 
b. Reports authored by multiple individuals 
c. Reports written by a single person 
d. Reports with no specific purpose 

 
4. What is a key characteristic of a good speech? 

a. Lengthiness 
b. Lack of engagement 
c. Clarity and conciseness 
d. Complexity 

 
 

5. Why is planning important before delivering a speech? 
a. It's a formality 
b. To appear organized 
c. To ensure effective communication 
d. To waste time 

 
6. What is the primary purpose of a speech? 

a. To confuse the audience 
b. To entertain only 
c. To inform, persuade, or entertain 
d. To speak without preparation 
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7. Which modern communication form is commonly used for real-time virtual 
meetings and discussions? 

a. E-Mail 
b. Fax 
c. Video Conferencing 
d. Internet 

 
8. What is the primary advantage of using E-Mail in business communication? 

a. Slow response time 
b. Lack of documentation 
c. Instantaneous communication 
d. Limited reach 

 
9. How is a fax different from E-Mail in terms of transmission? 

a. Fax uses the internet, E-Mail uses phone lines 
b. E-Mail uses the internet, Fax uses phone lines 
c. Both use the internet 
d. Both use phone lines 

 
10. Which of the following is a key feature of the Internet in business communication? 

a. Limited information access 
b. Closed communication networks 
c. Global information access 
d. Slow data transmission 

 
 

11. How can a business benefit from having a website? 
 

a. Decreased visibility 
b. Limited customer interaction 
c. Increased accessibility and customer reach 
d. Restricted information sharing 

 
 

12. What is the role of websites in modern business communication? 
a. Isolation from customers 
b. Restricting information flow 
c. Facilitating information sharing and marketing 
d. Ignoring customer feedback
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13. What is a characteristic of a good report in terms of language use? 
a. Jargon-filled 
b. Ambiguous 
c. Clear and precise 
d. Lengthy sentences 

 
 

14. What is a characteristic of a good report in terms of language use? 
a. Jargon-filled 
b. Ambiguous 
c. Clear and precise 
d. Lengthy sentences 

 
 

15. Why is objectivity important in a business report? 
a. To manipulate information 
b. To provide a biased viewpoint 
c. To present facts without personal opinions 
d. To create confusion 

 
 

16. What characteristic is crucial for a good report to be considered reliable? 
a. Ambiguity 
b. Subjectivity 
c. Accuracy and reliability 
d. Lengthiness 

 
            ANSWERS 
 
            1.c, 2.c, 3.b, 4.c, 5.c, 6.c, 7.c, 8.c, 9.b, 10.c, 11.c, 12.c, 13.c, 14.c, 15.c 
 

5 MARK QUESTION 
 

1. Explain the meaning and importance of a business report. Provide examples of 
situations where a report would be crucial in a business context. 
 
2. Discuss five characteristics of a good business report. Why are these characteristics 
important in effective business communication? 

 
3. Explain three characteristics of a good speech. Provide examples ofsituations where 
effective speech delivery is essential in a business context. 

 
4. Describe the importance of planning before delivering a speech. Provide a step-by- 
step outline of the key elements to consider in speech planning. 
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5. Compare and contrast the use of E-Mail and Fax in business communication. 
Highlight situations where one might be preferred over the other. 

 
6. Explain the significance of websites in modern business communication. Provide 
examples of how businesses utilize websites to enhance communication and 
marketing. 
 
7. Differentiate between a report by individuals and a report by committees. Provide 
scenarios where each type of report might be more suitable. 
 
8. Examine the steps involved in preparing a business report. Discuss the key 
elements that should be included in the introduction, body, and conclusion of a report. 
 
9. Discuss the role of clarity and conciseness in a business report. How do these 
qualities contribute to effective communication? Provide examples. 

 
10. Explain how the Internet has transformed business communication. Provide 
examples of how businesses leverage the Internet for communication, marketing, and 
collaboration. 

 
 

10 MARK QUESTION 
 

1. Discuss the meaning and importance of a business report. Illustrate with 
examples how a well-prepared report contributes to effective decision-making 
within an organization. 
 
2. Examine the characteristics of a good business report. Elaborate on each 
characteristic and explain how they collectively contribute to the effectiveness of 
communication. Provide examples. 

 
3. Discuss the characteristics of a good speech. How do elements like clarity, 
engagement, and relevance contribute to the effectiveness of a speech? Provide 
examples to illustrate each characteristic. 

 
4. Examine the importance of planning before delivering a speech. Outline the key 
steps involved in effective speech planning and discuss how each step contributes to 
successful speech delivery. 

5. Compare and contrast the use of Fax, E-Mail, and Video Conferencing in business 
communication. Discuss the advantages and disadvantages of each communication 
form, and provide scenarios where one might be more suitable than the others. 

 
6. Explain the significance of the Internet and Websites in modern business 
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communication. Provide examples of how businesses leverage the Internet and 
Websites for marketing, customer communication, and collaboration. 

 
7. Differentiate between a report by individuals and a report by committees. Discuss 
the advantages and disadvantages of each type of report and provide scenarios where 
one might be preferred over the other. 
 
8. Committee reports benefit from varied expertise but may face challenges in 
coordinating contributions. For example, an individual report may be suitable for 
expressing a personal analysis, while a committee report may be preferable when 
addressing complex issues requiring input from multiple experts. 
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SEMESTER V 

SBEC – III ADVERTISING 
 
 
 
UNIT I 
Advertising: Meaning – Importance – Objectives –Functions –Role of Advertising -Types of 
Advertising–Steps in developing an advertisement 

Unit II 
Media – Forms of Media – Indoor Advertising – Outdoor Advertising – -Types - Internet 
advertising –Film Advertising – Media Planning -Developing and Implementing media 
strategies. 
 
Unit III 
Advertising Layout Design of Layout –Functions. Advertising Campaign: Steps in Campaign 
Planning-Advertising techniques-concept – types. 

 
UNIT IV 
Advertising Copy – Definition -Objectives – Essentials – Types – Elements ofCopy Writing 
– Headlines- Body Copy – Illustration – Catch Phrases and Slogans –Identification Marks 

UNIT V 
Advertising Agencies: Advertising Budget – types - Advertising Appeals -– concept- types of 
appeal -Advertising Organization - Functions - Social Effects of Advertising. 

 
Text Book 

1. Sontakki. C.N, Advertising , Kalyani Publishers, Ludhiana, 3rd Revised Edition, 2006. 
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                                                          ADVERTISING 
                                                               UNIT -1 
 
1. What is the primary purpose of advertising? 
a. Entertainment 
b. Education 
c. Promotion 
d. Communication 

 
 
2. Which of the following is NOT an objective of advertising? 
a. Creating awareness 
b. Increasing sales 
c. Reducing costs 
d. Building brand loyalty 

 
3. What does advertising primarily aim to communicate? 
a. Information 
b. Emotions 
c. Both a and b 
d. None of the above 

 
4. What is the significance of advertising in business? 
a. Increases competition 
b. Reduces consumer choices 
c. Enhances brand recognition 
d. Decreases consumer trust 

 
5. Who plays a crucial role in the development of an advertisement? 
a. Marketing manager 
b. Advertising agency 
c. Production team 
d. All of the above 

 
6. According to Sontakki. C.N, what is the role of advertising? 
a. To confuse consumers 
b. To inform and persuade 
c. To discourage competition 
d. To limit consumer choices 

 
7. Which type of advertising aims to build a positive image for a company? 
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a. Informative advertising 
b. Persuasive advertising 
c. Institutional advertising 
d. Comparative advertising 

 
8. What is the primary function of persuasive advertising? 
a. Providing information 
b. Changing attitudes and beliefs 
c. Creating brand awareness 
d. Announcing new products 

 
9. In the context of advertising, what does CTA stand for? 
a. Customer Testimonial Approach 
b. Call to Action 
c. Creative Target Audience 
d. Comparative Target Analysis 

 
10. What is the significance of advertising in business? 
a. Increases competition 
b. Reduces consumer choices 
c. Enhances brand recognition 
d. Decreases consumer trust 

 
11. Who plays a crucial role in the development of an advertisement? 
a. Marketing manager 
b. Advertising agency 
c. Production team 
d. All of the above 

 
12. Which step in developing an advertisement involves setting the advertising budget? 
a. Pre-testing 
b. Budgeting 
c. Media planning 
d. Post-testing 

 
13. What is the primary aim of pre-testing an advertisement? 
a. Evaluating its effectiveness 
b. Determining the target audience 
c. Selecting the media channel 
d. Setting the budget 

 
14. Which type of advertising compares two or more brands? 
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a. Informative advertising 
b. Persuasive advertising 
c. Comparative advertising 
d. Institutional advertising 

 
15. What is the main objective of comparative advertising? 
a. Building brand loyalty 
b. Creating brand awareness 
c. Differentiating from competitors 
d. Encouraging impulse buying 

 
16. What role does creativity play in advertising? 
a. Increases production costs 
b. Grabs attention and engages audience 
c. Confuses consumers 
d. Reduces brand recall 

 
17. Which type of advertising focuses on conveying information about a new product or 
feature? 
a. Reminder advertising 
b. Informative advertising 
c. Persuasive advertising 
d. Comparative advertising 
 
18. What is the primary goal of reminder advertising? 
a. Building brand loyalty 
b. Encouraging immediate purchase 
c. Maintaining brand awareness 
d. Differentiating from competitors 
 

 
19. Which of the following is an example of outdoor advertising? 
a. Television ads 
b. Newspaper ads 
c. Billboards 
d. Radio ads 

 
20. In the context of advertising, what does ROI stand for? 
a. Return on Investment 
b. Rate of Interest 
c. Result of Interaction 
d. Revenue from Outreach 

 
21. What is the purpose of a media plan in advertising? 
a. Developing creative content 
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b. Selecting the target audience 
c. Determining the advertising budget 
d. Outlining where and when ads will be placed 

 
22. Which type of advertising aims to keep a brand in the minds of consumers? 
a. Reminder advertising 
b. Informative advertising 
c. Persuasive advertising 
d. Institutional advertising 
 
ANSWERS 
1.c, 2.c, 3.c, 4.c, 5.b, 6.b, 7.c, 8.b, 9.b, 10.b, 11.a, 12.c, 13.c, 14.b, 15.b, 16.c, 17.c, 18.a, 19.d, 
20.a 
 

                                                 5-MARK QUESTIONS: 
 

1. Explain the significance of the role of advertising in today's market. 
2. Describe the fundamental objectives of advertising and elucidate how they contribute to 
achieving marketing goals. 
3. Define advertising and highlight its significance in the business world. 
4. Enumerate the primary objectives of advertising and provide examples illustrating each. 
5. Explain the role of advertising in shaping consumer behavior and purchasing decisions. 
6. Discuss the importance of setting clear objectives in advertising campaigns. 
7. Describe the significance of creativity in advertising and its impact on audience 
engagement. 
8. Elucidate the role of advertising in brand building and establishing brand identity. 
9. Discuss how advertising aids in market expansion and penetration for businesses. 
10. Explain the relationship between advertising and sales, emphasizing its impact on revenue 
generation. 

 
10-MARK QUESTIONS 

 
1. Elaborate on the functions of advertising in the context of modern business. 
2. Discuss the evolving role of advertising in the digital era and its impact on consumer 
behavior. 
3. Discuss the evolution of advertising and its transition from traditional to modern forms, 
highlighting the significance of this shift in today's market. 
4. Elaborate on the various types of advertising and provide examples showcasing their 
applications and effectiveness in different industries. 
5. Explain the crucial role of advertising in influencing consumer behavior, focusing on how it 
shapes perceptions, preferences, and purchasing decisions. 
6. Describe the steps involved in developing an advertisement, emphasizing the strategic 
planning and creative processes essential for an impactful campaign. 
7. Evaluate the impact and effectiveness of advertising on brand building and establishing a 
strong brand identity, citing examples from successful branding campaigns. 
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8. Discuss the ethical considerations in advertising, emphasizing the importance of adhering 
to ethical practices and responsible messaging while promoting products or services. 
9. Analyze the correlation between advertising expenditure and its impact on sales and 
revenue generation for businesses, providing insights into the ROI of advertising 
campaigns. 
10. Examine the role of advertising in shaping societal perceptions, cultural norms, and 
consumer behavior, discussing its influence on social attitudes and values. 
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                                                              UNIT II 
 
1. What is the primary role of media in advertising? 
a. Setting advertising budgets 
b. Creating ad content 
c. Delivering messages to the target audience 
d. Selecting advertising agencies 

 
2. What are the different forms of media used in advertising? 
a. Print, outdoor, and radio 
b. Television, film, and online 
c. Social media, print, and radio 
d. All of the above 

 
3. Which type of advertising is associated with billboards, transit ads, and street furniture 
ads? 
a. Print advertising 
b. Outdoor advertising 
c. Film advertising 
d. Internet advertising 

 
4. What is the main advantage of indoor advertising? 
a. Wide audience reach 
b. Targeted audience engagement 
c. Cost-effectiveness 
d. Flexibility in message delivery 

 
5. Which form of advertising is typically displayed in shopping malls, airports, and transit 
stations? 
a. Indoor advertising 
b. Outdoor advertising 
c. Film advertising 
d. Internet advertising 

 
6. In the context of outdoor advertising, what are "transit ads"? 
a. Ads on buses, trains, and other public transportation 
b. Ads displayed in shopping malls 
c. Ads in cinemas 
d. Ads on billboards 

 
7. What is the primary benefit of internet advertising? 
a. Limited audience reach 
b. Low cost per impression 
c. Static and un interactive content 
d. Slow dissemination of information 
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8. Which type of advertising is associated with promotional content shown before, during, or 
after a film? 
a. Print advertising 
b. Outdoor advertising 
c. Film advertising 
d. Internet advertising 

 
9. What is the role of media planning in advertising? 
a. Developing creative content 
b. Setting advertising budgets 
c. Choosing the right media channels to reach the target audience 

d. Conducting market research 

e.  
10. What does CPM stand for in the context of media planning? 
a. Cost Per Mile 
b. Cost Per Click 
c. Cost Per Thousand Impressions 
d. Creative Planning and Management 

 
11. Which step in developing and implementing media strategies involves evaluating the 
effectiveness of the chosen media channels? 
a. Media planning 
b. Media buying 
c. Media monitoring 
d. Media evaluation 

 
12. What is the significance of demographics in media planning? 
a. Choosing the right creative content 
b. Identifying the target audience based on characteristics such as age, gender, and income 
c. Selecting the appropriate media channels 
d. Setting the advertising budget 

 
13. Which type of advertising is often associated with product placement in movies and TV 
shows? 
a. Print advertising 
b. Outdoor advertising 
c. Film advertising 
d. Internet advertising 

 
14. What is the primary goal of media buying? 
a. Selecting the right media channels 
b. Negotiating and purchasing advertising space or time 
c. Creating ad content 
d. Setting advertising budgets 
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15. In media planning, what is the purpose of a media kit? 
a. A set of tools for developing creative content 
b. Information about the target audience 
c. A package of information about a media outlet's audience and advertising rates 
d. Guidelines for media evaluation 

 
16. Which type of advertising is characterized by short-duration ads displayed before online 
video content? 
a. Banner advertising 
b. Pre-roll advertising 
c. Social media advertising 
d. Email advertising 

 
17. What is the primary advantage of social media advertising? 
a. Limited audience engagement 
b. High cost per impression 
c. Immediate and interactive audience interaction 
d. Static and unchanging content 

 
18. Which type of advertising is suitable for creating a sense of exclusivity and urgency? 
a. Print advertising 
b. Outdoor advertising 
c. Email advertising 
d. Social media advertising 

 
19. What is the purpose of a media strategy in advertising? 
a. Selecting the target audience 
b. Outlining the overall plan for using media to achieve advertising objectives 
c. Setting the advertising budget 
d. Developing creative content 

 
20. In the context of media planning, what is the significance of the "media mix"? 
a. Choosing the right media channels 
b. Evaluating the effectiveness of media strategies 
c. Combining different types of media to reach the target audience 
d. Conducting market research 
 
ANSWERS 
 
1.c, 2.d, 3.b, 4.b, 5.a, 6.a, 7.b, 8.c, 9.c, 10.c, 11.d, 12.b, 13.c, 14.b, 15.c, 16.b, 17.c, 18.c, 19.b, 
20.c 
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5MARK QUESTION 

1. Explain the significance of advertising layout design and its impact on effective 
communication. 

2. Detail the key functions of an advertising layout and elucidate how they 
contribute to effective messaging. 

3. Enumerate the steps involved in planning an advertising campaign andexplain their 
significance in ensuring a successful campaign launch. 

4. Discuss the concept of advertising techniques and their role in capturing 
audience attention and engagement. 

5. Differentiate between various types of advertising techniques and provide 
examples showcasing their applications in diverse marketing campaigns. 

6. Explain the significance of a well-structured advertising layout in conveying the 
intended message to the target audience. 

7. Detail the essential elements of an effective advertising layout and explain how 
they contribute to audience engagement. 

8. Elaborate on the significance of strategic campaign planning in ensuring the 
alignment of advertising efforts with business objectives. 

9. Discuss the impact of different advertising techniques on consumer behavior and 
decision-making processes. 

10. Explain the role of an advertising layout in guiding the audience's attention and 
fostering a clear understanding of the advertised message. 

 
10 MARK QUESTIONS 

 
1. Discuss the evolution of media forms in advertising, highlighting the impact of 

digitalization and technological advancements on advertising strategies. 
2. Compare and contrast indoor and outdoor advertising forms, discussing their 

distinct advantages, limitations, and suitability for different marketing objectives. 
3. Explain the significance of internet advertising in contemporary marketing 

strategies, highlighting its diverse formats, targeting capabilities, and impact on 
consumer behavior. 

4. Evaluate the role of film advertising in conveying brand messages, discussing its 
effectiveness in reaching diverse audiences and creating lasting brand impressions. 

5. Elaborate on the process of media planning, outlining its steps and emphasizing its 
significance in optimizing advertising efforts and budget allocation. 

6. Discuss the significance of developing and implementing media strategies in 
achieving advertising objectives, providing examples of successful media 
strategies and their impact on brand performance. 

7. Analyze the effectiveness of different types of media in reaching specific target 
audiences, considering factors such as demographics, psychographics, and 
geographic segmentation. 

8. Evaluate the impact of technology and digitalization on the landscape of media 
advertising, discussing its influence on consumer engagement and the future of 
advertising strategies. 
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9. Discuss the advantages and challenges of internet advertising compared to 
traditional media, emphasizing how internet advertising has reshaped 
advertising strategies in the digital age. 

10. Illustrate the impact of media planning on return on investment (ROI) in 
advertising, detailing how effective planning contributes to campaign success 
and business outcomes. 
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                                                                   UNIT III 
 
1. What is the significance of advertising layout design? 
a. Reducing production costs 
b. Enhancing brand recall 
c. Creating a sense of urgency 
d. Setting the advertising budget 

 
2. In advertising, what is the primary function of layout design? 
a. Setting campaign objectives 
b. Arranging visual elements for effective communication 
c. Pre-testing the advertisement 
d. Choosing the appropriate media channels 

 
3. According to Sontakki. C.N, what are the steps involved in advertising layout design? 
a. Pre-testing, media planning, and scheduling 
b. Identification of target audience, setting objectives, and creating content 
c. Budgeting, execution, and post-testing 
d. Selection of visuals, arrangement of elements, and inclusion of text 

 
4. What is the primary goal of an effective advertising layout? 
a. Confusing consumers 
b. Building brand loyalty 
c. Communicating the message clearly and persuasively 
d. Reducing production costs 

 
5. What role does typography play in advertising layout design? 
a. Choosing the appropriate media channels 
b. Arranging visual elements 
c. Enhancing brand recall 
d. Selecting and arranging fonts for effective communication 

 
6. In the context of advertising layout, what is the purpose of the headline? 
a. Reducing production costs 
b. Attracting attention and summarizing the main message 
c. Enhancing brand recall 
d. Confusing consumers 

 
7. What is the primary function of the body copy in an advertising layout? 
a. Confusing consumers 
b. Providing detailed information about the product or service 
c. Reducing production costs 
d. Enhancing brand recall 
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8. What is the purpose of the visual elements in an advertising layout? 
a. Reducing production costs 
b. Enhancing brand recall 
c. Attracting attention and conveying information 
d. Confusing consumers 

 
9. What is the primary goal of an advertising campaign? 
a. Building brand loyalty 
b. Confusing consumers 
c. Achieving specific objectives through a coordinated set of advertisements 
d. Reducing production costs 
 

 
10. What is the concept of advertising techniques? 
a. `choosing the appropriate media channels 
b. Methods or approaches used to convey a message and persuade the audience 
c. Reducing production costs 
d. Enhancing brand recall 

 
11. What is the purpose of using humor in advertising? 
a. Confusing consumers 
b. Creating a sense of urgency 
c. Attracting attention and engaging the audience 
d. Reducing production costs 

 
12. What is the concept of sex appeal in advertising? 
a. Reducing production costs 
b. Using sexual imagery or innuendos to attract attention and create desire 
c. Creating a sense of urgency 
d. Enhancing brand recall 

 
13. Which advertising technique involves comparing a product or service to others in the 
market? 
a. Emotional appeal 
b. Comparison 
c. Problem-solving approach 
d. Sex appeal 

 
14. In advertising, what is the purpose of using a celebrity endorsement? 
a. Confusing consumers 
b. Building brand loyalty 
c. Attracting media attention 
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d. Enhancing brand credibility and appeal 
 
15. What is the primary goal of using the bandwagon technique in advertising? 
a. Creating a sense of urgency 
b. Building brand loyalty 
c. Suggesting that everyone is using the product, so the audience should too 
d. Reducing production costs 

 
16. What is the primary purpose of advertising layout design? 
a. Increasing production costs 
b. Enhancing brand loyalty 
c. Organizing visual elements for effective communication 
d. Reducing competition 

 
ANSWERS 
 
1.b, 2.b, 3.d, 4.c, 5.d, 6.b, 7.b, 8.c, 9.c, 10.b, 11.b, 12.c, 13.c, 14.a, 15.c, 16.b, 17.b, 18.d, 19.c, 
20.c 

 
5 MARK QUESTION 

1. Explain the significance of layout design in advertising, highlighting its role in 
conveying the message effectively to the audience. 

2. Describe the primary functions served by an advertising layout and how they 
contribute to the overall impact of an advertisement. 

3. Enumerate the essential steps involved in planning an advertising campaign, 
emphasizing their sequential importance in achieving campaign success. 

4. Explain the concept of advertising techniques and their role in capturing 
audience attention and influencing consumer behavior. 

5. Differentiate between various types of advertising techniques, providing 
examples to illustrate their applications in diverse marketing campaigns. 

6. Elaborate on the role of advertising layout design in guiding audience attention and 
fostering message comprehension within an advertisement. 

7. Discuss the essential elements of an effective advertising layout and explain their 
significance in capturing audience interest. 

8. Explain the role of planning an advertising campaign in ensuring message clarity and 
resonance with the target audience. 

9. Evaluate the impact of different advertising techniques on consumer 
perceptions, emphasizing their influence on consumer decision-making 
processes. 

10. Discuss how an effective advertising layout design influences brand recall and 
recognition among consumers. 
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                                                     10 MARK QUESTIONS 
 

1. Explain in detail the components of an effective advertising layout and their 
respective functions, providing examples to illustrate their significance in 
creating impactful advertisements. 

2. Discuss the critical role of advertising layout design in influencing consumer 
behavior and perception, emphasizing how specific design elements can shape 
audience responses to advertisements. 

3. Outline and explain the functions served by a well-structured advertising layout, 
emphasizing how each function contributes to the overall success of an advertising 
campaign. 

4. Describe the step-by-step process involved in planning an advertising campaign, 
highlighting the significance of each stage and its contribution to achieving 
campaign objectives. 

5. Explain the concept of advertising techniques and their role in creating persuasive 
and impactful advertising campaigns, citing examples to demonstrate their 
application in different contexts. 

6. Compare and contrast different types of advertising techniques, elucidating their 
individual strengths, weaknesses, and suitable contexts for their application in 
advertising campaigns. 

7. Evaluate the impact of advertising layout design and advertising techniques on 
consumer decision-making processes, emphasizing how these elements influence 
consumer behavior and purchase choices. 

8. Discuss the role of advertising layout design and techniques in brand positioning and 
differentiation, highlighting how strategic design and technique choices contribute to 
brand identity and market positioning. 

9. Elaborate on the challenges and considerations involved in integrating advertising 
layout design and various advertising techniques to create cohesive and effective 
advertising campaigns. 

10. Examine the significance of creativity in advertising layout design and 
techniques, illustrating how innovative approaches enhance campaign 
effectiveness and audience engagement, citing notable examples. 
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UNIT IV 
1. What is the primary purpose of advertising copy? 
a. To entertain audiences 
b. To inform about a product or service 
c. To create controversy 
d. To confuse the audience 

 
2. Which element of copywriting grabs the reader's attention at first glance? 
a. Illustration 
b. Identification Marks 
c. Catchphrases 
d. Headline 

 
3. Where can identification marks be found in an advertisement? 
a. In the body copy 
b. Within the headline 
c. As a part of the illustration 

 
4. Near the catchphrase What does the body copy of an advertisement primarily focus on? 
a. Detailed product features 
b. Eye-catching graphics 
c. Short and catchy phrases 
d. Brand identification 

 
5. Which book by Sontakki. C.N covers the topic of advertising extensively? 
a. Advertising Copy Essentials 
b. Elements of Copywriting 
c. Advertising by Kalyani Publishers 
d. None of the above 

 
6. What is the function of a slogan in advertising? 
a. To provide detailed information 
b. To summarize the brand's message 
c. To confuse the audience 
d. To create controversy 

 
7. Which element of copywriting holds the responsibility for conveying the main idea or 
message? 
a. Headline 
b. Illustration 
c. Catchphrases 
d. Body Copy 

 
8. What are the essential components of copywriting? 
a. Imagery and typography 
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b. Headline and identification marks 
c. Body copy and slogans 
d. Objectives and elements 

 
9. Which element of advertising copy primarily aims to create a memorable phrase? 
a. Body Copy 
b. Illustration 
c. Catchphrases 
d. Identification Marks 

 
10. What is the significance of identification marks in an advertisement? 
a. To create controversy 
b. To confuse the audience 
c. To enhance brand recognition 
d. To provide detailed information 

 
11. What is the fundamental purpose of advertising copywriting? 
a. To confuse the audience 
b. To entertain without conveying information 
c. To inform and persuade 
d. To create controversy 

 
12. Which component of advertising copy serves to visually represent the brand's message? 
a. Body Copy 
b. Illustration 
c. Catch Phrases 
d. Headlines 

 
13. What does 'Essentials' refer to in advertising copywriting? 
a. Components critical for effective communication 
b. Optional elements in advertisements 
c. Complex visuals and intricate details 
d. Ambiguous messages and confusion 

 
14. Which type of advertising copy primarily focuses on building brand image and reputation? 
a. Informational copy 
b. Persuasive copy 
c. Institutional copy 
d. Suggestive copy 

 
15. What role do Catch Phrases and Slogans play in advertising? 
a. To confuse the audience 
b. To summarize the brand's message 
c. To provide detailed information 
d. To entertain without conveying information 
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16. What aspect is crucial for an effective headline in advertising copy? 
a. Ambiguity 
b. Simplicity and impact 
c. Lengthiness 
d. Technical terminology 

 
17. Where does the body copy usually appear in an advertisement layout? 
a. At the bottom 
b. Before the headline 
c. Integrated within the illustration 
d. Below the headline and visuals 

 
18. Which type of advertising copy aims to evoke emotions or curiosity rather than 
directly promoting a product? 
a. Informational copy 
b. Persuasive copy 
c. Institutional copy 
d. Suggestive copy 

 
19. What purpose do Identification Marks serve in advertising? 
a. To mislead the audience 
b. To enhance brand recognition 
c. To confuse the audience 
d. To create controversy 

 
20. What role does Illustration play in advertising copy? 
a. Providing detailed product information 
b. Attracting immediate attention 
c. Visual representation of the message 
d. Summarizing the brand's message  

 
  ANSWERS 
 
1.b, 2.d, 3.c, 4.a, 5.c, 6.b, 7.a, 8.b, 9.c, 10.c, 11.c, 12.b, 13.a, 14.c, 15.b, 16.b, 17.d, 18.d, 19.b,          
20.c 
 

5 MARK QUESTION 
 

1. Define 'Advertising Copy' and elucidate its primary purpose in the realm of 
marketing communications. 

2. Enumerate three essential objectives of advertising copy and explain how they 
contribute to achieving successful advertising outcomes. 

3. Identify and explain two key elements essential for effective copywriting in 
advertising, emphasizing their role in engaging and influencing the audience. 
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4. Differentiate between informational and persuasive types of advertising copy, 
providing examples to illustrate each type's distinctive characteristics. 

5. Explain the significance of headlines in advertising copy, highlighting their role in 
capturing audience attention and driving further engagement with the 
advertisement. 

6. Discuss the importance of the body copy in an advertisement, emphasizing its role 
in conveying detailed information about a product or service to the audience. 

7. Explain the role of illustrations in advertising copy, outlining how visuals 
complement the textual content to create a more impactful message for the 
audience. 

8. Define 'Catch Phrases and Slogans' in advertising copy and elaborate on their 
significance in creating brand recognition and recall. 

9. Illustrate the importance of identification marks in advertising, outlining how they 
contribute to brand visibility and recognition among consumers. 

10. Explain how elements of copywriting collectively contribute to crafting an 
impactful advertisement, highlighting their interconnected roles in influencing 
consumer perception and behavior. 

 
10 MARK QUESTION 

 
1. Explain in detail the concept of advertising copy, highlighting its role, significance, and 
primary components. Provide examples to illustrate how these components contribute to 
effective advertising campaigns. 
2. Discuss the essential objectives of advertising copywriting and how they align with 
achieving successful marketing outcomes for a product or service. Provide real-world 
examples to support your explanation. 
3. Elaborate on the crucial elements of copywriting in advertising, emphasizingtheir 
individual roles, and the interplay between these elements in creating impactful 
advertisements. 
4. Differentiate between various types of advertising copy, detailing their distinctive 
characteristics, and providing examples to showcase their application in different advertising 
contexts. 
5. Evaluate the significance of headlines in advertising copy, discussing their role in 
capturing audience attention, conveying the ad's essence, and driving consumer engagement. 
Support your argument with relevant case studies or examples. 
6. Examine the importance of body copy in advertising, analyzing its role in delivering 
detailed information about a product or service, and its influence on consumer decision- 
making. Provide examples to illustrate your points. 
7. Discuss the role and impact of illustrations in advertising copy, emphasizing how visuals 
complement textual content, influencing consumer perception, and enhancing brand recall. 
Provide real-world instances to support your analysis. 
8. Explain the significance of catchphrases and slogans in advertising, detailing their role in 
creating brand recognition and recall. Support your explanation with notable examples. 
9. Illustrate the importance of identification marks in advertising, analyzing how these 
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elements contribute to brand visibility, association, and consumer loyalty. Provide case 
studies or examples to substantiate your argument. 
10. Discuss the interplay between various elements of copywriting in advertising, 
emphasizing how their strategic integration contributes to the overall effectiveness ofan 
advertising campaign. Use relevant industry examples to support your analysis? 



St. Joseph’s college of arts and science for women , Hosur 

45 
    Department of Management   

UNIT-5 
 
 

1. What is the primary function of advertising agencies? 
a. Creating advertising budgets 
b. Developing advertising appeals 
c. Executing advertising campaigns for clients 
d. Analyzing social effects of advertising 

 
2. Which type of advertising budget allocates a certain percentage of sales revenue for 
advertising purposes? 
a. Objective and task method 
b. Affordable method 
c. Percentage of sales method 
d. Competitive parity method 

 
3. Which term refers to the psychological approach used in advertising to influence consumer 
behavior or emotions? 
a. Advertising budgeting 
b. Advertising appeals 
c. Advertising organization 
d. Advertising functions 

 
4. What are the types of advertising appeals commonly used in advertising? 
a. Emotional, informative, persuasive 
b. Humorous, informational, competitive 
c. Rational, emotional, moral 
d. Competitive, comparative, humorous 

 
5. What is the function of advertising organizations within the advertising industry? 
a. Assessing social effects of advertising 
b. Developing advertising appeals 
c. Planning and executing advertising campaigns 
d. Allocating advertising budgets for clients 

 
6. Which type of appeal in advertising focuses on creating fear to motivate consumers to take 
action? 
a. Emotional appeal 
b. Rational appeal 
c. Fear appeal 
d. Humorous appeal 
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7. What are the primary functions of advertising organizations within the industry? 
a. Budget allocation and creative development 
b. Media planning and market research 
c. Creative development and client servicing 
d. Market research and media buying 

 
8. How does advertising influence society according to its social effects? 
a. It only affects consumer behaviors 
b. It has no impact on social norms 
c. It reflects and influences societal values 
d. It primarily focuses on economic growth 

 
9. Which type of advertising appeal uses logic, reason, and facts to persuade consumers? 
a. Emotional appeal 
b. Rational appeal 
c. Fear appeal 
d. Humorous appeal 

 
10. What is the impact of advertising on society's perception of beauty standards and lifestyle 
choices, according to social effects? 
a. No impact on societal perceptions 
b. Reinforces existing perceptions 
c. Creates new societal values 
d. Primarily influences economic factors 

 
11. Which advertising appeal aims to evoke strong emotions like joy, sadness, or fear? 
a. Emotional appeal 
b. Rational appeal 
c. Fear appeal 
d. Humorous appeal 

 
12. What type of advertising appeal uses logic, reason, and factual evidence to persuade 
consumers? 
a. Emotional appeal 
b. Rational appeal 
c. Fear appeal 
d. Humorous appeal 

 
13. Which advertising appeal type aims to provoke a sense of urgency or anxiety to prompt 
action? 
a. Emotional appeal 
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b. Rational appeal 
c. Fear appeal 
d. Humorous appeal 

 
14. What is the purpose of the humorous advertising appeal? 
a. To invoke fear in consumers 
b. To provide factual information 
c. To entertain and create a positive association with the brand 
d. To use logical reasoning to persuade 

 
15. Which advertising appeal type uses wit, comedy, or cleverness to engage consumers? 
a. Emotional appeal 
b. Rational appeal 
c. Fear appeal 
d. Humorous appeal 

 
16. Which advertising appeal type appeals to the consumer's practical or functional needs? 
a. Emotional appeal 
b. Rational appeal 
c. Fear appeal 
d. Humorous appeal 

 
17. What is the primary goal of using a fear-based advertising appeal? 
a. To entertain the audience 
b. To inform consumers with factual information 
c. To create a sense of urgency or anxiety to prompt action 
d. To evoke strong emotional connections 

 
18. Which advertising appeal aims to create a sense of trust and credibility in the consumer? 
a. Emotional appeal 
b. Rational appeal 
c. Fear appeal 
d. Humorous appeal 

 
19. What does the emotional advertising appeal primarily target in consumers? 
a. Practical needs 
b. Logic and reasoning 
c. Emotional connections and feelings 
d. Fear and anxiety 

 
20. Which appeal type is more likely to focus on product features and benefits? 
a. Emotional appeal 
b. Rational appeal 
c. Fear appeal 
d. Humorous appeal 
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ANSWERS 
 
1.c, 2.c, 3.b, 4.c, 5.c, 6.c, 7.c, 8.c, 9.b, 10.b, 11.a, 12.b, 13.c, 14.c, 15.d, 16.b, 17.c, 18.b, 19.c, 
20.b 

5 MARK QUESTIONS 

 
1. Explain the concept of advertising budgeting, detailing two primary types of 
advertising budgets, and their distinct approaches in allocating resources. 
2. Describe the concept of advertising appeals, highlighting its significance in advertising 
strategies. Provide examples of two different types of appeals used in advertising contexts. 
3. Enumerate two primary functions of advertising organizations within the industry, 
emphasizing their roles in executing successful advertising campaigns. 
4. Explain the social effects of advertising, outlining its impact on societal norms or values. 
Provide examples of how advertising can influence social perceptions. 
5. Differentiate between two types of advertising budgets, discussing their respective 
advantages and limitations in allocating financial resources for advertising campaigns. 
6. Elaborate on the concept of advertising appeals, highlighting their role in influencing 
consumer behavior. Provide examples of how appeals like scarcity or social proof impact 
consumer decisions. 
7. Discuss the key functions performed byadvertising organizations, emphasizing their roles 
in managing client relationships and campaign ideation. 
8. Explain the impact of advertising on societal norms, illustrating how advertising content 
can reinforce or challenge prevalent societal values. 
9. Differentiate between two types of advertising appeals, providing examples of each and 
highlighting how they influence consumer decision-making. 
10. Explain the functions of advertising organizations within the industry, detailing their 
roles in media planning and campaign execution. 

 
10 MARK QUESTION 

 
1. Explain in detail the various types of advertising budgets and their strategic 
implications in allocating resources for advertising campaigns. Provide examples to 
illustrate how different businesses might apply each budget type. 
2. Discuss the concept of advertising appeals, elaborating on the psychological principles 
3. Analyze the critical functions performed by advertising organizations within the industry, 

detailing how these functions contribute to the success of advertising campaigns. Support 
your answer with real-world examples. 

4. Examine the social effects of advertising on societal norms and values, discussing how 
advertising content can reinforce or challenge prevailing social beliefs. Provide 
examples demonstrating these effects on societal perceptions. 

5. Evaluate the strategic implications of different types of advertising appeals in influencing 
consumer behavior and purchasing decisions. Discuss how scarcity appeals and social 
proof appeals impact consumer psychology with relevant examples. 

6. Illustrate the integral functions of advertising organizations, emphasizing their roles in 
client relationship management and campaign ideation. Discuss how these functions 
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contribute to the overall success of advertising strategies. 
7. Explain the impact of advertising on societal norms, providing an in-depth analysis of how 

advertising content either reinforces or challenges existing cultural values. Support your 
answer with case studies or industry examples. 

8. Compare and contrast different types of advertising budgets, analyzing their advantages, 
disadvantages, and suitability for diverse business contexts. Provide examples 
demonstrating the application of each budget type. 

9. Evaluate the strategic significance of advertising appeals in consumer decision-making, 
focusing on the effectiveness of emotional and rational appeals in driving consumer 
purchasing behavior. Provide industry-specific examples to support your argument. 

10. Analyze the impact of advertising appeals on consumer behavior, emphasizing the 
psychological mechanisms behind their effectiveness. Discuss how appeals like fear-based 
or humor-based impact consumer perceptions and actions. 
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                                                   CONSUMER BEHAVIOUR 
 

UNIT I 
 

1. What is Consumer Behaviour? 
a. A study of producers in the market 
b. The process of marketing products to consumers 
c. The study of individuals and organizations and how they select, purchase, use, 

and dispose of products and services 
d. A measure of market share 

 
2. In the context of consumer behaviour, what does "scope" refer to? 

a. The geographic area where consumers reside 
b. The range of activities studied in understanding consumer actions 
c. The financial capacity of consumers 
d. The quantity of products purchased by consumers 

 
3. Who defined Consumer Behaviour as "the study of individuals, groups, or 
organizations and the processes they use to select, secure, use, and dispose ofproducts, 
services, experiences, or ideas to satisfy needs and the impacts that these processes 
have on the consumer and society"? 

a. Philip Kotler 
b. Peter Drucker 
c. Leon G. Schiffman 
d. Abraham Maslow 

 
4. Which of the following is an internal factor influencing consumer behaviour? 

a. Social media advertising 
b. Personal income 
c. Competitor pricing 
d. Economic conditions 

 
5. How do cultural factors influence consumer behaviour? 

a. They determine personal income levels 
b. They shape basic values, perceptions, and behaviors 
c. They regulate government policies 
d. They impact competitor strategies 

 
6. Which psychological factor can influence consumer decision-making? 

a. Government regulations 
b. Social class 
c. Motivation 
d. Economic conditions 
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7. How do social factors impact consumer behaviour? 

a. They influence personal income 
b. They shape family, reference groups, and social class 
c. They determine psychological needs 
d. They regulate government policies 

 
8. What is the role of situational factors in consumer behaviour? 

a. They influence personal income 
b. They shape cultural values 
c. They include factors like time and location that can affect the purchase decision 
d. They determine psychological needs 

 
9. Which factor refers to the degree of economic scarcity and consumers' perception 
of this scarcity? 

a. Personal income 
b. Motivation 
c. Economic conditions 
d. Perceived value 

 
10. How do personal factors influence consumer behaviour? 

a. They shape cultural values 
b. They determine psychological needs 
c. They include age, occupation, lifestyle, and personality 
d. They regulate government policies 

 
11. What is one advantage of studying consumer behaviour for businesses? 

a. Increasing production costs 
b. Enhancing brand recall 
c. Tailoring marketing strategies to meet consumer needs 
d. Limiting consumer choices 

 
12. In the context of consumer behaviour, what is a disadvantage for businesses? 

a. Limited market research opportunities 
b. Difficulty in building brand loyalty 
c. Reduced competition 
d. Ignoring consumer preferences 

 
13. How does an understanding of consumer behaviour benefit marketers? 

a. By reducing production costs 
b. By limiting consumer choices 
c. By providing insights into customer preferences and decision-making processes 
d. By ignoring cultural factors 

 
14. What is one disadvantage of consumer behaviour for policymakers? 
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a. Difficulty in creating effective regulations 
b. Limited understanding of cultural factors 
c. Challenges in addressing economic conditions 
d. Ignoring psychological needs 

 
15. How can an understanding of consumer behaviour be beneficial for society? 

a. By reducing personal income levels 
b. By limiting consumer choices 
c. By promoting informed and responsible consumption 
d. By discouraging economic growth 

 
16. What is one disadvantage of consumer behaviour for consumers themselves? 

a. Increased awareness of product options 
b. Difficulty in making informed choices 
c. Enhanced satisfaction with purchases 
d. Access to a variety of goods and services 

 
17. How does an understanding of consumer behaviour benefit advertisers? 

a. By reducing advertising costs 
b. By limiting creativity in ads 
c. By tailoring messages to effectively reach and influence the target audience 
d. By ignoring cultural factors 

 
18. What is one disadvantage of consumer behaviour for environmental sustainability? 

a. Increased demand for eco-friendly products 
b. Limited awareness of environmental issues 
c. Reduced focus on ethical consumption 
d. Enhanced corporate social responsibility 

 
19. What is one advantage of consumer behaviour for market researchers? 

a. Limited access to consumer opinions 
b. Enhanced understanding of purchasing patterns and preferences 
c. Ignoring technological advancements 
d. Difficulty in conducting surveys 

 
20. In the context of consumer behaviour, what is a potential disadvantage for 
retailers? 

a. Limited understanding of customer needs and preferences 
b. Reduced competition 
c. Increased customer loyalty 
d. Difficulty in creating effective marketing strategies 
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ANSWERS 
 
1.c, 2.c, 3.b, 4.c, 5.c, 6.c, 7.c, 8.c, 9.b, 10.b, 11.a, 12.b, 13.c, 14.c, 15.d, 16.b, 17.c, 18.b, 19.c, 
20.b 

5 MARK QUESTIONS 
 

1. Explain the meaning of Consumer Behaviour. 
2. .Discuss the scope of Consumer Behaviour. 
3. Identify and explain three factors that influence Consumer Behaviour. 
4. .Examine the advantages of studying Consumer Behaviour for businesses. 
5. Discuss the potential disadvantages of Consumer Behaviour for policymakers. 
6. Explain how si Evaluate the impact of personal factors on Consumer Behaviour. 
7. Examine the role of motivation in Consumer Behaviour. 
8. Discuss the potential disadvantages of Consumer Behaviour for 

consumers themselves. 
9. Examine the role of social factors in shaping Consumer Behaviour. 

factors influence Consumer Behavior 

10 mark questions 
 

1. Define Consumer Behaviour and elaborate on its significance in the field of marketing. 
2. Discuss the components of the scope of Consumer Behaviour and explain why each 

component is essential. 
3. Examine the role of cultural factors in influencing Consumer Behaviour. Provide 

examples to illustrate your points. 
4. Evaluate the impact of social factors on Consumer Behaviour, highlighting the role of 

reference groups and social class. 
5. Discuss the psychological factors influencing Consumer Behaviour, with a focus on 

motivation and perception. Provide real-world examples to illustrate your points. 
6. Explain the concept of Consumer Decision Process and elaborate on its stages. How can 

marketers leverage this understanding? 
7. Discuss the advantages of studying Consumer Behaviour for businesses. Provide specific 

ex Examine the potential disadvantages of Consumer Behaviour for policymakers. How 
might policymakers address these challenges? 

8. Discuss the potential disadvantages of Consumer Behaviour for consumers. How can 
consumers mitigate these disadvantages? 

9. Evaluate the impact of an understanding of Consumer Behaviour on advertising 
strategies. Provide examples to illustrate your points. 
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                                                             Unit -2 
 

1. What is motivation in the context of consumer behavior? 
a. The financial capacity of consumers 
b. The internal drive that prompts individuals to take action 
c. The impact of cultural factors on purchasing decisions 
d. The process of information search before making a purchase 

 
2. Which of the following is an example of a psychological factor influencing 
motivation? 

a. Economic conditions 
b. Social class 
c. Personal income 
d. Maslow's hierarchy of needs 

 
3. In consumer behavior, what role does motivation play in the decision-making 
process? 

a. It determines personal income levels 
b. It influences the information search stage 
c. It is irrelevant to the decision-making process 

4. It shapes basic values and beliefs 
Which level of Maslow's hierarchy of needs is associated withthe desire for self- 

esteem and accomplishment? 
a. Physiological needs 
b. Safety needs 
c. Social needs 
d. Esteem needs 

 
5. How can marketers leverage the understanding of motivation in advertising? 

a. By ignoring consumer needs 
b. By creating messages that resonate with consumers' underlying motivations 
c. By focusing solely on economic conditions 
d. By limiting product variety 

 
 

6. What is perception in the context of consumer behavior? 
a. The process of interpreting information and experiences 
b. The financial capacity of consumers 
c. The internal drive that prompts individuals to take action 
d. The impact of cultural factors on purchasing decisions 

 
7. Which of the following is a component of the dynamics of perception? 

a. Social factors 
b. Economic conditions 
c. Sensation and interpretation 
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d. Maslow's hierarchy of needs 
 

8. How does selective perception influence consumer behavior? 
a. It encourages consumers to consider all available options 
b. It filters and interprets information based on individual preferences and biases 
c. It has no impact on the decision-making process 
d. It diminishes the role of cultural factors 

 
 

9. Which term refers to the process of interpreting sensations and giving them 
meaning? 

a. Sensation 
b. Attention 
c. Perception 
d. Learning 

 
10. What is the significance of understanding perception for marketers? 

a. To limit consumer choices 
b. To ignore cultural factors 
c. To create packaging that appeals to consumers' senses 
d. To reduce production costs 

 
11. What is learning in the context of consumer behavior? 

a. The process of interpreting sensations 
b. The financial capacity of consumers 
c. A relatively permanent change in behavior due to experience 
d. The impact of cultural factors on purchasing decisions 

 
12. Which of the following is a basic principle of learning? 

a. Ignoring consumer needs 
b. Reward and punishment 
c. Focusing solely on economic conditions 
d. Limiting product variety 

 
13. How can reinforcement be applied in marketing strategies? 

a. By reducing advertising efforts 
b. By creating messages that do not resonate with consumers 
c. By rewarding desired consumer behaviors 
d. By ignoring social factors 

 
14. Which learning principle involves associating a product with positive 
stimulation  create a favorable response? 

a. Discrimination 
b. Conditioning 
c. Generalization 
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d. Extinction 
 

15. In the context of consumer behavior, what is the role of repetition in learning? 
a. To limit consumer choices 
b. To ignore cultural factors 
c. To enhance brand recall and recognition 
d.  To reduce production costs 

 
        ANSWERS  

      1.b, 2.d, 3.b, 4.d, 5.b, 6.a, 7.c, 8.b, 9.c, 10.c, 11.c, 12.b, 13.c, 14.b, 15,c 

 
5MARK QUESTIONS 

 
1. Define motivation in the context of consumer behavior and provide an example. 
2. Explain the relevance of Maslow's hierarchy of needs in understanding 
consumer motivation. 
3. Define perception in the context of consumer behavior and its role in the decision- 
making process. 
4. Discuss the dynamics of perception and how marketers can use this knowledge to 
their advantage. Provide an example. 
5. Define learning in the context of consumer behavior. How does learning influence 
consumer decision-making? 
6. explain one basic principle of learning and provide an example of how it can be 
applied in marketing. 
7. Discuss the concept of reinforcement in learning and its application in consumer 
behavior. Provide an example. 
8. Examine the role of conditioning in consumer behavior and its impact on brand 
associations. 
9. Discuss the significance of repetition in learning and how marketers use it to 
enhance brand recall. 
10. Explain the concept of extinction in learning and its implications for consumer 
behavior. Provide an example. 

 
10 MARK QUESTIONS 

 
 

1. Define motivation in the context of consumer behavior. Discuss how understanding 
consumer motivation benefits marketers. 
2. Examine the role of Maslow's hierarchy ofneeds in understanding and influencing 
consumer behavior. Provide examples for each level of the hierarchy. 
3. Define perception in the context of consumer behavior. Explain how perception 
influences consumer decision-making. 
4. Discuss the dynamics of perception, focusing on sensation and interpretation. 
Provide examples illustrating how these dynamics can vary among individuals. 
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5. Define learning in the context of consumer behavior. Discuss the significance of 
learning in shaping consumer preferences and behaviors. 
6. Explain one basic principle of learning and provide an example of how it can be 
applied in marketing to influence consumer behavior. 
7. Discuss the concept of reinforcement in learning and how marketers can use 
reinforcement strategies to build brand loyalty. Provide examples. 
8. Examine the role of conditioning in consumer behavior. Provide examples of how 
classical conditioning and operant conditioning can be applied in marketing. 
9. Discuss the significance of repetition in learning and how marketers use repetition 
in advertising to enhance brand recall. Provide examples. 
10. Explain the concept of extinction in learning and its implications for consumer 
behavior. Provide examples of how brands might experience extinction and strategies 
to prevent it. 
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UNIT-3 
1. What is an attitude in the context of consumer behavior? 

a. A physiological response to stimuli 
b. A temporary emotional state 
c. A learned predisposition to respond in a consistentlyfavorable or unfavorable 

manner 
d. A random thought process 

 
2. How do attitudes influence consumer behavior? 

a. They have no impact on consumer decisions 
b. They shape consumers' perceptions and preferences 
c. They only influence impulsive buying decisions 
d. They are limited to specific age groups 

 
3. Which of the following is an example of an affective component of attitude? 

a. Beliefs 
b. Emotions 
c. Intentions 
d. Evaluations 

 
4. What is the cognitive component of attitude primarily concerned with? 

a. Emotions 
b. Beliefs and knowledge 
c. Intentions 
d. Evaluations 

 
5. How is lifestyle defined in consumer behavior? 

a. The amount of money a consumer spends 
b. The consumer's occupation 
c. The way a person lives, including their activities, interests, and opinions 
d. The consumer's level of education 

 
6. What is consumer image in the context of marketing? 

a. The consumer's physical appearance 
b. The way a consumer is perceived by others 
c. The consumer's financial status 
d. The consumer's level of education 

 
7. Define consumer expectations in relation to products or services.  
   a. The anticipated benefits a consumer hopes to receive 

b. The past experiences a consumer had with a product 
c. The amount of money a consumer is willing to spend 
d. The consumer's level of education 

 
8. What is the relationship between consumer expectations and satisfaction? 
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a. High expectations always lead to high satisfaction 
b. Low expectations always lead to low satisfaction 
c. There is no relationship between expectations and satisfaction 
d. The perceived performance of a product relative to expectations  

influences satisfaction 

 
9. What is the significance of socio-cultural factors in consumer behavior? 

a. They have no impact on consumer decisions 
b. They influence consumers' values, beliefs, and behaviors 
c. They only affect purchasing decisions of specific age groups 
d. They are limited to specific geographic regions 

 
10. In the context of cross-cultural family influence, what does the term 
"acculturation" refer to? 

a. The process of becoming part of a reference group 
b. The process of adapting to and adopting a new culture 
c. The level of consumer expectations 
d. The consumer's level of education 

 
11. What is a reference group in consumer behavior? 

a. A group of consumers who always make impulsive buying decisions 
b. A group that influences an individual's attitudes, values, and behavior 
c. A group of marketers targeting a specific consumer segment 
d. A group of individuals with similar incomes 

12. How can a reference group influence consumer behavior? 
a. By having no impact on consumer decisions 
b. By setting norms, values, and expectations 
c. Only by direct interaction with the individual 
d. By limiting consumer choices 

 
13. What is the role of beliefs in shaping consumer attitudes? 

a. Beliefs have no impact on attitudes 
b. Beliefs are irrelevant in consumer decision-making 
c. Beliefs shape attitudes by influencing perceptions 
d. Beliefs only influence impulsive buying decisions 

 
14. How does consumer lifestyle impact purchasing decisions? 

a. It has no impact on purchasing decisions 
b. It influences the way consumers live but not their buying behavior 
c. It affects product choices, brand preferences, and shopping patterns 
d. It only influences purchasing decisions for specific age groups 

 
15. What is the role of emotions in consumer decision-making? 

a. Emotions have no impact on consumer decisions 
b. Emotions influence attitudes but not behavior 
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c. Emotions play a significant role in shaping preferences and choices 
d. Emotions are only relevant in certain industries 

 
16. How do consumer expectations contribute to brand loyalty? 

a. High expectations always lead to brand loyalty 
b. Low expectations always lead to brand loyalty 
c. Meeting or exceeding expectations enhances brand loyalty 
d. Expectations have no impact on brand loyalty 

 
17. What is the primary focus of lifestyle marketing? 

a. Targeting a specific age group 
b. Aligning marketing strategies with consumer values and interests 
c. Ignoring socio-cultural factors 
d. Only considering functional aspects of products 

 
18. In cross-cultural family influence, what role does language play in marketing 
strategies? 

a. Language has no impact on marketing strategies 
b. Using language that resonates with the target culture enhances effectiveness 
c. Language only influences purchasing decisions of specific age groups 
d. Ignoring language differences is recommended in cross-cultural marketing 

 
19. How can marketers leverage consumer attitudes to create effective advertising 
campaigns? 

a. By ignoring consumer attitudes 
b. By aligning messages with existing consumer attitudes 
c. By targeting a broad audience with varied attitudes 
d. By focusing solely on functional aspects of products 

 
20. What role do consumer expectations play in post-purchase satisfaction? 

a. Expectations have no impact on satisfaction 
b. Meeting or exceeding expectations contributes to satisfaction 
c. Only low expectations lead to satisfaction 
d. Expectations are only relevant for luxury products 
 

          ANSWERS 
       1.c, 2.b, 3.b, 4.b, 5.c, 6.b, 7.a, 8.d, 9.b, 10.b, 11.b, 12.b, 13.c, 14.c, 15.c, 16.c, 17.b, 

18.b, 19.b, 20.b 
 

5 MARK QUESTIONS 

1. Define consumer attitudes and explain the components that make up an attitude. 
2. How do attitudes influence consumer behavior, and why are they considered 

crucial in marketing? 
3. Define consumer image and explain its significance in marketing. 
4. Discuss the concept of lifestyle in consumer behavior and explain how marketers 
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use lifestyle segmentation. 
5. Define consumer expectations and explain their role in the purchase decision- 

making process. 
6. Explain the relationship between consumer expectationsand satisfaction. Provide 

an example to illustrate. 

7. Discuss the influence of socio-cultural factors on consumer behavior. Provide 
examples to illustrate their impact. 

8. Explain the concept of acculturation in cross-cultural family influence. How can 
marketers tailor strategies for acculturated consumers? 

9. Define a reference group in consumer behavior. How does a reference group 
influence individual consumer choices? 

10Examine the impact of reference groups on consumer behavior. Provide an 
example to illustrate their influence. 

 
 

                                     10 MARK QUESTIONS 
 

1. Examine the formation of consumer attitudes. How do marketers influence and 
shape consumer attitudes through advertising and branding? 

2. Discuss the role of consumer attitudes in the post-purchase evaluation process. 
How can businesses manage post-purchase dissonance through strategic marketing 
efforts? 

3. Explore the concept of consumer image and its impact on brand loyalty. Provide 
examples of how businesses have successfully managed and enhanced their consumer 
image. 

4. Evaluate the role of lifestyle marketing in contemporary consumer behavior. 
Provide examples of businesses that effectivelyutilize lifestyle marketing strategies. 

5. Define consumer expectations and satisfaction. Discuss how businesses can 
exceed consumer expectations and analyze the impact on brand loyalty. 

6. Explain the concept of the service-quality gap model in managing consumer 
expectations and satisfaction. How can businesses use this model to identify and close 
service-quality gaps? 

7. Discuss the impact of socio-cultural factors on family buying decisions. Howcan 
businesses tailor marketing strategies to align with diverse socio-cultural influences? 

8. Examine the challenges and opportunities associated with cross-culturalfamily 
influence on consumer behavior. Provide examples of businesses successfully 
navigating cross-cultural markets. 

9. Define a reference group and analyze its impact on consumer decision-making. 
How can businesses strategically leverage reference groups in their marketing 
campaigns? 

10. Discuss the concept of aspirational reference groups and their significance in 
marketing luxury and lifestyle products. Provide examples of brands successfully 
targeting aspirational reference group
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UNIT-4 
 
 

1. What is the Purchase Decision Process in consumer behavior? 
a. The process of comparing prices 
b. The steps a consumer goes through before, during, and after making a purchase 
c. Only the act of making a purchase 
d. The process of returning a product 

 
2. In the Purchase Decision Process, what is the first stage that involves recognizing 

a need or problem? 
a. Post-Purchase Evaluation 
b. Information Search 
c. Problem Recognition 
d. Decision Making 

 
3. Which type of involvement requires significant time and effort in the decision- 

making process? 
a. Low Involvement 
b. Moderate Involvement 
c. High Involvement 
d. No Involvement 

 
4. What characterizes Low Involvement purchase decisions? 

a. Limited decision-making effort 
b. Extensive research and consideration 
c. Complex decision criteria 
d. High emotional involvement 

 
5. In Pre-Purchase Behavior, what is the term for the information gathering stage 

where consumers seek details about various brands or options? 
a. Evaluation of Alternatives 
b. Problem Recognition 
c. Information Search 
d. Post-Purchase Evaluation 

 
6. What is Post-Purchase Behavior concerned with in the consumer decision process? 

a. Recognition of needs 
b. Evaluating alternatives 
c. After-sales service and customer satisfaction 
d. Information search 

 
7. In the context of High Involvement decisions, which of the following is true? 
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a. Quick decision-making with minimal information 
b. Limited emotional attachment to the product 
c. Extensive research and consideration 
d. Low perceived risk 

 
8. What is the key factor distinguishing the stages of the Purchase Decision Process 

in Low Involvement situations? 
a. High emotional involvement 
b. Limited decision-making effort 
c. Extensive research 
d. Complex decision criteria 

 
9. In the Online Purchase Decision Process, what is the term for the stage where a 

consumer decides on a specific brand or product? 
a. Problem Recognition 
b. Evaluation of Alternatives 
c. Purchase Decision 
d. Information Search 

 
10. What is a characteristic of Post-Purchase Behavior in the Online Purchase 

Decision Process? 
a. Limited importance of customer reviews 
b. Absence of after-sales service 
c. Customer feedback and reviews are significant 
d. No need for product returns 

 
11. Which factor is particularly crucial in Online Purchase Decision Process due to 

the absence of physical examination of the product? 
a. Low Involvement 
b. Brand loyalty 
c. Trust in the seller and product reviews 
d. High Involvement 

 
12. What is the primary focus of the Evaluation of Alternatives stage in the Purchase 

Decision Process? 
a. Recognizing needs 
b. Gathering information about various options 
c. Making the actual purchase 
d. Assessing the after-sales service 

 
13. In Low Involvement decisions, what often serves as a cue for consumers to 

make a quick purchase? 
a. Extensive research 
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b. Price promotions and discounts 
c. Emotional attachment 
d. Complex decision criteria 

 
14. What concept is associated with the emotional connection or loyalty a consumer 

develops with a brand during the Purchase Decision Process? 
a. High Involvement 
b. Brand Loyalty 
c. Problem Recognition 
d. Low Involvement 

 
15. Which stage of the Purchase Decision Process involves weighing the advantages 

and disadvantages of different options? 
a. Problem Recognition 
b. Purchase Decision 
c. Information Search 
d. Evaluation of Alternatives 

 
             ANSWERS 
 
              1.b, 2.c, 3.c, 4.a, 5.c, 6.c, 7.c, 8.b, 9.c, 10.c, 11.c, 12.b, 13.b, 14.b, 15.d 

 
5 MARK QUESTION 

 
1. Explain the stages of the Purchase Decision Process in consumer behavior. 

Highlight the significance of each stage in influencing consumer choices. 
2. Differentiate between High Involvement and Low Involvement purchase decisions. 

Provide examples to illustrate each type. 
3. Discuss the role of Information Search in the Pre-Purchase Behavior of 

consumers. How does the information-seeking process vary between High and Low 
Involvement decisions? 

4. Examine the factors influencing Post-Purchase Behavior. How canbusinesses 
effectively manage post-purchase dissonance and enhance customer satisfaction? 

5. Describe the key stages in the Online Purchase Decision Process. How does the 
online context influence each stage compared to traditional offline purchases? 

6. Discuss the importance of trust in the Online Purchase Decision Process. How 
can online retailers build and maintain trust with consumers? 

7. Explain the concept of Post-Purchase Dissonance and its impact on consumer 
behavior. Provide strategies that businesses can employ to minimize post-purchase 
dissonance. 

8. Evaluate the role of emotions in the Purchase Decision Process. How can 
businesses leverage emotional factors to influence consumer choices? 
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9. Discuss the impact of online customer reviews on the Post-Purchase Behavior of 
consumers. How can businesses use online reviews as a strategic tool for marketing 
and brand building? 

10. Examine the role of brand loyalty in the Post-Purchase Behavior of consumers. 
How can businesses cultivate and maintain brand loyalty in a competitive market? 

 
          10 MARK QUESTION 
 

1. Explain in detail the stages of the Purchase Decision Process in consumer 
behavior. Discuss the factors that influence each stage and their impact onconsumer 
choices. 

2. Compare and contrast High Involvement and Low Involvement purchase 
decisions. Provide examples and discuss how marketing strategies differ for each type. 

3. Explore the role of Information Search in the Pre-Purchase Behavior of 
consumers. How do consumers seek information, and what are the implications for 
marketers? 

 
4. Evaluate the factors influencing Post-Purchase Behavior. Discuss the 

significance of customer satisfaction, brand loyalty, and post-purchase 
communication strategies for businesses. 

5. Discuss the challenges and opportunities associated with the Online Purchase 
Decision Process. How do consumer behaviors differ online compared to traditional 
offline purchases? 

6. Examine the role of trust in the Online Purchase Decision Process. How can 
online retailers establish and maintain trust with consumers? Provide examples of 
successful trust-building strategies. 

7. Analyze the impact of emotions on the Purchase Decision Process. How can 
businesses leverage emotional factors to influence consumer choices and build brand 
loyalty? 

8. Discuss the role of customer reviews in the Online Purchase Decision Process. 
How can businesses use online reviews strategically for marketing and brand building? 
Provide examples of successful implementations. 

9. Examine the concept of Post-Purchase Dissonance and its impact on consumer 
behavior. How can businesses minimize post-purchase dissonance and enhance 
customer satisfaction? 

10. Evaluate the role of brand loyalty in the Post-Purchase Behavior of 
consumers. How can businesses cultivate and maintain brand loyalty in a 
competitive market? Discuss strategies and provide examples. 
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UNIT- V 
 
 

1. What is the primary focus of UNIT V in consumer behavior? 
a. Online Purchase Decision Process 
b. Organizational Buyer Behavior 
c. Post-Purchase Behavior 
d. High Involvement Decisions 

 
2. Organizational Buyer Behavior refers to the purchasing decisions made by:** 

a. Individual consumers 
b. Businesses and organizations 
c. Impulse buyers 
d. Retail customers 

 
3. Which factor is a significant influence on Organizational Buyer Behavior? 

a. Personal preferences 
b. Cultural factors 
c. Economic conditions 
d. Social media trends 

 
4. Consumer Research in the context of UNIT V is primarily concerned with: 

a. Understanding individual consumer behaviors 
b. Analyzing business-to-business transactions 
c. Investigating changing consumer trends 
d. Evaluating post-purchase satisfaction 

 
5. What is the goal of Consumer Research in organizational buyer behavior? 

a. Understanding personal preferences 
b. Analyzing social influences 
c. Investigating business purchasing patterns 
d. Examining impulse buying behavior 

 
6. Changing Consumer Research involves: 

a. Constantly evolving consumer preferences 
b. Tracking individual spending habits 
c. Historical analysis of consumer behaviors 
d. Consumer activism 

 
7. In the context of Organizational Buyer Behavior, what is a common characteristic 

of decision-making? 
a. Emotional factors 
b. Individual preferences 
c. Group consensus 
d. Impulse buying 
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8. Which factor plays a crucial role in influencing organizational buying decisions? 

a. Personal income 
b. Brand loyalty 
c. Group dynamics 
d. Advertising appeal 

 
9. Consumer Research in UNIT V is concerned with understanding the needs and 

preferences of: 
a. Individual consumers 
b. Families 
c. Businesses and organizations 
d. Teenagers 

 
10. What is the significance of Economic Conditions in Organizational Buyer 

Behavior? 
a. Minimal impact on purchasing decisions 
b. Direct influence on consumer spending 
c. Primarily related to cultural factors 
d. Pertains only to online purchases 

 
11. In Changing Consumer Research, what is a key aspect that researchers need to 

continuously monitor? 
a. Static consumer preferences 
b. Stable market conditions 
c. Evolving consumer trends and behaviors 
d. Historical consumer behaviors 

 
12. What distinguishes Organizational Buyer Behavior from Individual Consumer 

Behavior? 
a. Emotional factors 
b. Group decision-making 
c. Impulse buying 
d. Cultural influences 

 
13. Consumer Research in UNIT V may involve studying: 

a. Online reviews 
b. Impulse buying behavior 
c. Business-to-business transactions 
d. Post-purchase dissonance 

 
14. What is the primary focus of Changing Consumer Research in consumer 

behavior? 
a. Historical consumer behaviors 
b. Predicting future consumer trends 
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c. Analyzing individual preferences 
d. Studying post-purchase satisfaction 

 
15. Which type of influence is more prominent in Organizational Buyer Behavior 

compared to Individual Consumer Behavior? 
a. Cultural influences 
b. Personal preferences 
c. Group influences 

d. Emotional factors 
 

16. Consumer Research in organizational contexts often involves: 
a. Personal interviews 
b. Analyzing social media trends 
c. Surveys targeting businesses 
d. Observing individual behaviors 

 
17. What is the primary goal of Consumer Research in UNIT V as it relates to 

organizational buyers? 
a. Understanding individual preferences 
b. Analyzing group dynamics 
c. Investigating post-purchase satisfaction 
d. Examining cultural influences 

 
18. In Changing Consumer Research, why is it crucial for businesses to adapt to 

evolving trends? 
a. To maintain historical practices 
b. To appeal to consumer emotions 
c. To meet current consumer preferences 
d. To disregard market changes 

 
19. Which aspect is a focus of Consumer Research in UNIT V, particularly in the 

context of changing consumer behaviors? 
a. Stable market conditions 
b. Unchanging consumer preferences 
c. Predictable buying patterns 
d. Dynamic and evolving consumer behaviors 

 
20. In the study of Organizational Buyer Behavior, what is the role of relationships 

in decision-making? 
a. Minimal influence 
b. Central to decision-making 
c. Irrelevant to business transactions 
d. Primarily emotional 
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ANSWERS 
 
1.b, 2.b, 3.c, 4.b, 5.c, 6.a, 7.c, 8.c, 9.c, 10.b, 11.c, 12.b, 13.c, 14.b, 15.c, 16.c, 17.b, 18.d, 
19.d, 20.b 
 
5 MARK QUESTION 

 
1. Explain the concept of Organizational Buyer Behavior. How does it differ from 

Individual Consumer Behavior, and why is group consensus crucial in organizational 
decision-making? 

2. Discuss the impact of Economic Conditions on Organizational Buyer Behavior. 
How do economic fluctuations influence the purchasing patterns of businesses, and 
what role does Consumer Research play in understanding these dynamics? 

3. Examine the goals and significance of Consumer Research in analyzing business- 
to-business transactions. How does Consumer Research contribute to understanding 
the needs and preferences of organizational buyers? 

4. How does Consumer Research contribute to the identification of evolving 
consumer trends and behaviors in Changing Consumer Research? Provide examples 
of how businesses can utilize this research for strategic decision-making. 

5. Explain the role of relationships in Organizational Buyer Behavior. Whyare 
relationships central to decision-making, and how can businesses foster strong 
relationships with organizational buyers? 

6. Discuss the challenges and opportunities associated with Changing Consumer 
Research. How can businesses leverage the insights gained from changing consumer 
behaviors to gain a competitive advantage in the market? 

7. Evaluate the impact of group dynamics on Organizational Buyer Behavior. How 
can understanding group decision-making enhance a business's ability to market and 
sell to organizational buyers? 

8. Examine the role of Consumer Research in analyzing business-to-business 
transactions. How can businesses use research findings to strengthen their position in 
the market and build long-term relationships with organizational buyers? 

9. Discuss the concept of evolving consumer behaviors in the context of Changing 
Consumer Research. How can businesses adapt their strategies to meet the changing 
expectations of consumers, and why is adaptability crucial in the current market 
landscape? 

10. Evaluate the role of Economic Conditions in influencing Organizational Buyer 
Behavior. How can businesses strategically navigate economic fluctuations to 
optimize their purchasing decisions and maintain stability in their operations? 

 
10 MARK QUESTIONS 

1. Explain the significance of group dynamics in Organizational Buyer Behaviour. 
How does the decision-making process differ in organizational contexts compared to 
individual consumer decision-making? Provide examples to illustrate your points. 

2. Discuss the role of relationships in influencing Organizational Buyer Behaviour. 
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How can businesses build and maintain strong relationships with organizational 
buyers, and why is this important for long-term success? Provide real-world examples 
to support your answer. 

3. Examine the goals and methodologies of Consumer Research in analyzing 
business-to-business transactions. How can insights gained from such research 
contribute to effective marketing strategies for organizations? Provide examplesto 
illustrate your points. 

4. Discuss the impact of Economic Conditions on Organizational Buyer Behaviour. 
How can businesses navigate economic fluctuations strategically to optimize their 
purchasing decisions and maintain stability? Illustrate your answer with real-world 
examples. 

5. Examine the challenges and opportunities associated with Changing Consumer 
Research. How can businesses leverage insights gained from understanding evolving 
consumer behaviors to gain a competitive advantage in the market? Provideexamples 
to support your analysis. 

6. Discuss the concept of evolving consumer behaviors in the context of Changing 
Consumer Research. How can businesses adapt their strategies to meet the changing 
expectations of consumers, and why is adaptability crucial in the current market 
landscape? Provide real-world examples to support your arguments. 

7. Examine the role of Consumer Research in analyzing business-to-business 
transactions. How can businesses use research findings to strengthen their position in 
the market and build long-term relationships with organizational buyers? Provide 
examples to illustrate your points. 

8. Evaluate the role of Economic Conditions in influencing Organizational Buyer 
Behavior. How can businesses strategically navigate economic fluctuations to 
optimize their purchasing decisions and maintain stability in their operations? Provide 
real-world examples to illustrate your analysis. 

9. Discuss the concept of evolving consumer behaviors in the context of Changing 
Consumer Research. How can businesses leverage insights gained fromunderstanding 
evolving consumer behaviors to gain a competitive advantage in the market? Provide 
real-world examples to support your arguments. 

10. Examine the impact of group dynamics on Organizational Buyer Behaviour. 
How can understanding group decision-making enhance a business's ability to market 
and sell to organizational buyers? Provide real-world examples to illustrate your 
analysis. 
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UNIT-1 

PRODUCTION AND MATERIALS MANAGEMENT 

 
1. What is the primary focus of Production Management? 

a. Financial analysis 

b. Maximizing profits 

c. Overseeing manufacturing processes 

d. Human resource management 
 
2. What are the basic functions of Production Management? 

a. Planning, organizing, directing, controlling 

b. Advertising, sales, promotions 

c. Accounting, finance, budgeting 

d. Research and development 
 
3. Why is the introduction of Production important in a business context? 

a. It maximizes profits. 

b. It enhances employee satisfaction. 

c. It improves product quality. 

d. It contributes to overall business success. 
 
4. What is the role of a Production Manager? 

a. Financial analysis 
b. Marketing strategies 

c. Overseeing manufacturing processes 

d. Human resource management 
 
 
5. What is the nature of Production Management? 

a. Static and unchanging 

b. Dynamic and evolving 

c. Isolated from other business functions 

d. Unimportant in business operations 
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6. Why is understanding the scope of Production Management important? 

a. It helps in reducing production costs. 

b. It aids in effective decision-making. 

c. It minimizes employee turnover. 

d. It focuses on marketing strategies. 
 
7. What are the basic functions of Production Management? 

a. Planning, organizing, directing, controlling 

b. Marketing, sales, promotions 

c. Accounting, finance, budgeting 

d. Research and development 
 
8. How does Production Management contribute to the success of a business? 

a. By focusing only on profits 

b. By ignoring employee satisfaction 
c. By improving efficiency in manufacturing processes 

d. By avoiding planning and organizing 

 
9. What is emphasized in the textbook "Production & Material Management" by Saravanavel 
P. and Sumathi S.? 

a. Financial management only 

b. Production and material management 

c. Marketing strategies 

d. Human resource management 
 
 
10. Why is understanding the importance of Production Management crucial for businesses? 

a. It increases employee turnover. 

b. It contributes to overall business success. 

c. It limits decision-making processes. 

d. It ignores manufacturing processes. 

    ANSWERS 

 
    1.c, 2.a, 3.d, 4.c, 5.b, 6.b, 7.a, 8.c, 9.b, 10.b 
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                                             5 MARK QUESTIONS 

1. Explain the role and responsibilities of a Production Manager. 

2. Discuss the importance and scope of Production Management. 

3. Highlight the basic functions of Production Management and their significance. 

4.  Explain the nature of Production Management and how it contributes to business dynamics. 

5. Evaluate the key principles introduced in the textbook "Production & Material 
Management" and their application in real-world scenarios. 

 

 
10 MARKS QUESTIONS 

1. Discuss the evolution of Production Management, emphasizing its changing nature and 
impact on modern business practices. 

2. Analyze the role of a Production Manager in ensuring effective coordination between 
different departments within an organization. 

3. Explore the importance of planning and organizing in Production Management. Provide 
examples to illustrate their significance. 

4. Compare and contrast the principles of Production Management with those of other key 
business functions such as marketing and finance. 

5. Conduct a comprehensive review of the textbook "Production & Material Management" by 
Saravanavel P. and Sumathi S., highlighting its key concepts, contributions, and relevance in 
the field of production and material management. 
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UNIT-2 

 
MULTIPLE CHOICE QUESTIONS (MCQS): 
 
1. What is the primary consideration in selecting a plant location? 

a. Employee satisfaction 

b. Proximity to competitors 

c. Availability of raw materials 

d. Marketing strategies 

 
2. What are the potential problems associated with plant location decisions? 

a. Increased efficiency 

b. High transportation costs 

c. Access to skilled labor 

d. Proximity to suppliers 

 
3. In the context of plant location, what is a factor that influences the decision to choose an 
Urban location? 

a. Low infrastructure development 
b. Low cost of living 

c. Access to markets and resources 

d. Minimal competition 

 
4. What is a disadvantage of selecting a Rural location for a plant? 

a. High transportation costs 

b. Access to skilled labor 

c. Proximity to suppliers 

d. Availability of infrastructure 
 
5. What are the principles that guide plant layout design? 

a. Random arrangement 

b. Maximum utilization of space and workflow efficiency 

c. Lack of coordination 

d. Minimal communication 
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6. Which type of plant layout involves grouping similar activities or machinery together? 

a. Process layout 

b. Product layout 

c. Fixed layout 

d. Hybrid layout 
 
7. What is a disadvantage of a Fixed Layout in plant design? 

a. Flexibility in product variety 

b. Low equipment utilization 
c. Improved communication 

d. Reduced floor space requirements 

 
8. What is a characteristic of Hybrid Layouts in plant design? 

a. Single layout type 

b. Combination of two or more layout types 

c. Lack of coordination 

d. Minimal employee satisfaction 

 
9. Why is it essential to consider Pros and Cons when designing a plant layout? 

a. To ignore potential issues 

b. To maximize costs 

c. To enhance communication 

d. To make informed decisions 
 
10. How does the textbook "Production & Material Management" by Saravanavel P. and 
Sumathi S. contribute to the understanding of plant location and layout? 

a. By focusing solely on marketing strategies 

b. By providing real-world examples 

c. By avoiding discussion on factors influencing location decisions 

d. By disregarding pros and cons in layout design 

    ANSWERS 

     1.c, 2.b, 3.c, 4.a, 5.b, 6.a, 7.b, 8.b, 9.d, 10.b 
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SHORT ANSWER QUESTIONS (5 MARKS EACH): 
 
 
1. Discuss the importance of plant location decisions for a manufacturing unit. 

2. Explain the factors that influence the choice of an Urban location for a plant. 
3. Evaluate the advantages and disadvantages of selecting a Suburban location for a 
manufacturing plant. 

4. Describe the principles that guide the design of plant layouts. 

5. Compare and contrast the characteristics of Product Layout and Process Layout. 
 

 
LONG ANSWER QUESTIONS (10 MARKS EACH) 

 
 
1. Analyze the impact of plant location on the overall efficiency and cost-effectiveness of a 
manufacturing unit. 

2. Explore the challenges and benefits of selecting a Rural location for a manufacturing plant, 
considering factors such as labor and infrastructure. 

3. Discuss the key considerations in choosing between different types of plant layouts, 
emphasizing their impact on workflow efficiency. 

4. Compare the advantages and disadvantages of Urban, Suburban, and Rural plant locations, 
taking into account various business perspectives. 
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UNIT-3 

 
Multiple Choice Questions (MCQs) 

 
1. What is the primary goal of Production Planning and Control? 

a. Maximizing profits 

b. Controlling production processes 

c. Ignoring market demand 

d. Reducing workforce 
 
 
2. Why is Production Planning and Control essential in manufacturing? 

a. To minimize employee satisfaction 

b. To meet customer demand efficiently 

c. To increase production costs 
d. To avoid planning and organizing 

 
3. What are the key stages in Production Planning and Control? 

a. Planning, organizing, directing, controlling 

b. Forecasting, scheduling, monitoring, feedback 

c. Marketing, sales, promotions 

d. Accounting, finance, budgeting 
 
4. What is the significance of Material Requirement Planning (MRP) in production 
management? 

a. Maximizing production without considering material needs 

b. Controlling inventory and production schedules 

c. Ignoring market demand 

d. Reducing workforce 
 
5. What is the Master Production Schedule (MPS)? 

a. A plan for employee training 

b. A schedule detailing the production of specific products 

c. A financial analysis tool 
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d. A marketing strategy 
 
 
6. What is the purpose of the Bill of Material (BOM) in production processes? 

a. To ignore material requirements 

b. To maximize production costs 

c. To list the components needed for a product 

d. To minimize production efficiency 

 
7. In Production Planning and Control, what is the primary objective of feedback? 

a. To ignore market demand 

b. To avoid employee satisfaction 

c. To improve future planning and control 

d. To minimize production costs 
 
8. Why are the basics of the Bill of Material important in production management? 

a. To increase production costs 

b. To minimize production efficiency 

c. To list the components and their quantities needed for production 

d. To avoid market demand 
 
9. What role does forecasting play in the stages of Production Planning and Control? 

a. To maximize employee satisfaction 

b. To meet customer demand efficiently 

c. To minimize production efficiency 

d. To ignore market demand 

 
10. How does the textbook "Production & Material Management" by Saravanavel P. and 
Sumathi S. contribute to understanding Production Planning and Control concepts? 

a. By focusing solely on marketing strategies 

b. By providing real-world examples 

c. By ignoring the stages of production planning 

d. By disregarding feedback in production processes 
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ANSWERS 
1.b, 2.b, 3.b, 4.b, 5.b, 6.c, 7.c, 8.c, 9.b, 10.b 
 

SHORT ANSWER QUESTIONS (5 MARKS EACH) 
 
1. Explain the stages involved in Production Planning and Control. 

2. Discuss the importance and role of Material Requirement Planning (MRP) in production 
management. 

3. What is the Master Production Schedule (MPS) and how does it aid in production 
planning? 

4. Elaborate on the basics of the Bill of Material (BOM) and its significance in 
manufacturing. 

5. How does feedback contribute to the improvement of future planning and control in 
production processes? 

 

 
LONG ANSWER QUESTIONS (10 MARKS EACH) 

 
1. Analyze the need for Production Planning and Control in the efficient operation of 
manufacturing units. 

2. Explore the challenges and benefits of implementing Material Requirement Planning 
(MRP) in a production environment. 

3. Discuss the role of the Master Production Schedule (MPS) in balancing production and 
meeting customer demand. 

4. Evaluate the significance of the Bill of Material (BOM) in the production process, 
considering its impact on efficiency and costs. 
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                                                                         UNIT-4 

 
MULTIPLE CHOICE QUESTIONS (MCQS) 

 
1. What is the primary goal of Total Productive Maintenance (TPM)? 

a. Maximizing equipment breakdowns 

b. Minimizing equipment downtime 

c. Ignoring maintenance practices 

d. Reducing workforce 

 
2. In Six Sigma, what is the focus concerning defects? 

a. Ignoring defects 

b. Reducing defects and errors 

c. Maximizing defects for analysis 

d. Minimizing workforce 
 
3. What is the purpose of ISO 9000 Systems in manufacturing? 

a. Ignoring quality control 

b. Reducing equipment efficiency 

c. Improving product quality and processes 

d. Minimizing workforce 
 
 
4. What is the main principle of Lean Manufacturing? 

a. Maximizing waste 

b. Minimizing waste and improving efficiency 

c. Ignoring production processes 

d. Reducing workforce 
 
5. What does World Class Manufacturing aim to achieve? 

a. Ignoring global standards 

b. Minimizing equipment efficiency 

c. Achieving excellence in all aspects of manufacturing 
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d. Maximizing defects for analysis 

 
6. What are the types of maintenance discussed in the syllabus? 

a. Preventive, breakdown, and routine 

b. Marketing, sales, promotions 

c. Accounting, finance, budgeting 

d. Research and development 
 
7. In maintenance, what is the purpose of Breakdown maintenance? 

a. To prevent equipment failures 

b. To schedule regular equipment checks 

c. To fix equipment after failure 

d. To maximize equipment efficiency 
 
8. What is the objective of Preventive maintenance? 

a. To maximize equipment breakdowns 

b. To minimize equipment downtime 

c. To ignore maintenance practices 

d. To reduce workforce 
 
 
9. What does Methods Study focus on in manufacturing? 

a. Maximizing waste 

b. Minimizing waste and improving efficiency 

c. Ignoring production processes 

d. Reducing workforce 
 
10. How does the textbook "Production & Material Management" by Saravanavel P. and 
Sumathi S. contribute to understanding Total Productive Maintenance and Lean 
Manufacturing? 
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a. By avoiding discussion on maintenance practices 

b. By providing real-world examples 

c. By focusing solely on World Class Manufacturing 

d. By minimizing the importance of Six Sigma 
  
   ANSWERS 

   1.b, 2.b, 3.c, 4.b, 5.c, 6.a, 7.c, 8.b, 9.b, 10.b 

 
SHORT ANSWER QUESTIONS (5 MARKS EACH) 

 
 
1. Explain the principles and objectives of Total Productive Maintenance (TPM). 

2. Discuss the key components of Six Sigma and its relevance in manufacturing. 

3. Evaluate the significance of ISO 9000 Systems in ensuring quality control in 
manufacturing. 

4. Describe the main principles of Lean Manufacturing and its impact on efficiency. 

5. Explain the objectives and goals of World Class Manufacturing. 
 

 
LONG ANSWER QUESTIONS (10 MARKS EACH) 

 
1. Analyze the impact of Total Productive Maintenance (TPM) on overall equipment 
efficiency and production processes. 

2. Explore the key methodologies and tools used in Six Sigma and their applications in 
manufacturing. 

3. Discuss the role of ISO 9000 Systems in improving product quality and ensuring global 
standards in manufacturing. 

4. Evaluate the principles and practices of Lean Manufacturing, emphasizing its contributions 
to efficiency and waste reduction. 

5. Conduct a comprehensive review of the textbook "Production & Material Management" by 
Saravanavel P. and Sumathi S., focusing on its coverage of Total Productive Maintenance, 
Six Sigma, ISO 9000 Systems, Lean Manufacturing, and World Class Manufacturing. 
Highlight key concepts and contributions to the field. 
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UNIT-5 

MULTIPLE CHOICE QUESTIONS (MCQS) 
 
1. What is the primary goal of Materials Management? 

a. Maximizing inventory costs 

b. Minimizing material efficiency 

c. Ignoring procurement procedures 

d. Efficiently managing materials from procurement to consumption 
 
2. What are the objectives of Materials Management? 

a. Increasing material waste 

b. Reducing material costs 

c. Ignoring vendor evaluations 

d. Avoiding procurement principles 
 
3. Why is Vendor Rating important in Materials Management? 

a. To ignore supplier performance 

b. To assess and rank supplier performance 

c. To maximize material costs 

d. To minimize material handling equipment 
 
4. What is the significance of Material Handling in production processes? 

a. Increasing production costs 

b. Ignoring material movement 

c. Improving efficiency and reducing costs 

d. Minimizing material waste 
 
5. What are the principles of purchasing discussed in the syllabus? 

a. Maximizing procurement costs 
b. Ignoring vendor evaluations 

c. Selecting suppliers based on price only 

d. Considering quality, cost, and delivery in supplier selection 

 
6. What is the primary focus of Material Handling principles? 
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a. Maximizing material waste 

b. Efficiently and safely moving materials 

c. Ignoring safety protocols 

d. Minimizing production efficiency 
 
7. In Material Handling, what are the categories of material handling equipment? 

a. Financial management equipment 

b. Marketing and sales equipment 

c. Material transportation, storage, and positioning equipment 

d. Ignoring equipment types 
 
8. How does the textbook "Production & Material Management" by Saravanavel P. and 
Sumathi S. contribute to understanding Materials Management? 

a. By disregarding purchasing principles 

b. By avoiding vendor rating and evaluation 

c. By providing real-world examples 

d. By minimizing the importance of material handling 

 
9. What is the meaning of Materials Management in a manufacturing context? 

a. Maximizing material inefficiency 
b. Efficiently managing materials from procurement to consumption  
c. gnoring procurement procedures 

d. Minimizing material waste 

 
10. What role does Vendor Evaluation play in the overall efficiency of Materials 
Management? 

a. To assess employee performance 

b. To rank suppliers based on unrelated criteria 

c. To maximize material costs 

d. To ensure effective supplier performance and improve decision-making 

ANSWERS 

1.d, 2.b, 3.b, 4.c, 5.d, 6.b, 7.c, 8.c, 9.b, 10.d 

 
    SHORT ANSWER QUESTIONS (5 MARKS EACH) 
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1. Discuss the meaning and objectives of Materials Management in the manufacturing 
context. 

2. Explain the principles of purchasing and their significance in Materials Management. 

3. Describe the steps involved in the purchase procedure in Materials Management. 

4. Discuss the importance of Vendor Rating in Materials Management and its impact on 
supplier relationships. 

5. Explain the meaning and significance of Material Handling in the production process. 
 

 
LONG ANSWER QUESTIONS (10 MARKS EACH): 

 
1. Analyze the importance and objectives of Materials Management in enhancing overall 
production efficiency. 

2. Explore the principles of purchasing and how they contribute to effective Materials 
Management. 

3. Evaluate the purchase procedure in Materials Management, emphasizing its role in 
procurement efficiency. 
4. Discuss the significance of Vendor Rating and Vendor Evaluation in Materials Management, 
and how they contribute to effective supplier management.Conduct a comprehensive review 
of the textbook "Production & Material Management" by Saravanavel P. and Sumathi S., 
focusing on its coverage of Materials Management. Highlight key concepts and contributions 
to the field. 
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PRACTICE OF BUSINESS RELATIONS 

UNIT I 

1. What is the definition of Public Relations according to the textbook "Management of 
Public Relations" by S. Senguptha? 

a. Communication within an organization 

b. Building relationships with the public 

c. Managing internal conflicts 

d. None of the above 

 
2. According to the textbook, what are the essentials of good Public Relations? 

a. Profitability and efficiency 

b. Innovation and creativity 

c. Credibility and two-way communication 

d. Competition and market share 

 
3. In the context of Public Relations for commercial organizations, what is emphasized by S. 
Senguptha in the textbook? 

a. Maximizing profits 

b. Customer satisfaction 

c. Employee motivation 

d. Environmental sustainability 
 

 
4. Who is the author of the textbook "Management of Public Relations"? 

a. S. Senguptha 

b. Vikas Publishing House 
c. Public Relations Management 

d. None of the above 

 
5. What is the primary focus of Public Relations for a commercial organization, as per the 
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textbook? 

a. Financial management 

b. Marketing strategies 

c. Building and maintaining a positive image 

d. Legal compliance 

 
6. According to the textbook, what is the role of two-way communication in Public 
Relations? 

a. Transmitting information only 

b. Facilitating feedback and understanding 

c. Controlling information flow 

d. Ignoring feedback 

 
7. Which of the following is NOT considered an essential element of good Public Relations, 
as per the textbook? 

a. Transparency 

b. Consistency 

c. Secrecy 

d. Credibility 

 
8. What does the textbook emphasize regarding the role of Public Relations in a commercial 
organization? 

a. Focusing solely on external stakeholders 

b. Balancing interests of both internal and external stakeholders 

c. Ignoring internal stakeholders 

d. Relying on advertising 

 
9. In the context of Public Relations, what does "credibility" refer to? 

a. Being financially stable 

b. Trustworthiness and believability 
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c. Aggressive marketing 

d. Expanding market share 

 
10. According to the textbook, what is the significance of Public Relations in a commercial 
organization? 

a. Enhancing internal conflicts 

b. Controlling information flow 

c. Building and maintaining goodwill with stakeholders 

d. Ignoring public perception 

 
11. Which publishing house is associated with the textbook "Management of Public 
Relations"? 

a. Oxford University Press 

b. Pearson Education 

c. Vikas Publishing House 
d. Cambridge University Press 

 
12. What is the primary focus of good Public Relations, as per the textbook? 

a. Profit maximization 

b. Customer loyalty 

c. Ethical conduct and positive image 

d. Employee turnover 

 
13. According to the textbook, what does effective Public Relations contribute to in a 
commercial organization? 

a. Isolation from the public 

b. Crisis management 

c. Miscommunication 

d. Increased conflicts 

 
14. What role does communication play in the field of Public Relations, as emphasized by the 
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textbook? 

a. Unidirectional transmission of information 

b. Ignoring feedback 

c. Two-way interaction and feedback 

d. Limiting information sharing 

 
15. In the context of Public Relations, what does "transparency" entail? 

a. Openness and honesty in communication 
b. Secrecy and ambiguity 

c. Avoiding communication 

d. Biased reporting 

 
16. What is the primary goal of Public Relations for a commercial organization, according to 
the textbook? 

a. Maximizing shareholder wealth 

b. Maintaining positive relationships with stakeholders 

c. Achieving short-term profits 

d. Ignoring public perception 

 
17. How does effective Public Relations contribute to the success of a commercial 
organization, as per the textbook? 

a. By ignoring public perception 

b. By minimizing communication 

c. By building and maintaining a positive image 

d. By avoiding stakeholders 

 
18. According to the textbook, what is the role of Public Relations in managing conflicts 
within an organization? 

a. Ignoring conflicts 

b. Exacerbating conflicts 
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c. Resolving and managing conflicts 

d. Creating conflicts 

 
19. What is the significance of building and maintaining goodwill in Public Relations for a 
commercial organization? 

a. It increases conflicts 

b. It enhances trust and positive relationships 

c. It leads to legal issues 

d. It focuses on negative publicity 

 
20. According to the textbook, what is a key aspect of effective Public Relations management 
in a commercial organization? 

a. Ignoring stakeholder feedback 

b. Maintaining secrecy 

c. Continuous evaluation and adaptation 

d. Avoiding communication 

    ANSWERS 

 
 1.b, 2.c, 3.b, 4.a, 5.c, 6.b, 7.c, 8.b, 9.b, 10.c, 11.c, 12.c, 13.b, 14.c, 15.a, 16.b, 17.c, 18.c, 19.b,     
20.c 
 

5 MARK QUESTIONS 

1. Define Public Relations and elaborate on its significance in organizational communication 

2. Discuss the essentials of good Public Relations as outlined in the textbook "Management of 
Public Relations" by S. Senguptha. How do these essentials contribute to the overall success 
of an organization? 

3. Explain the role of Public Relations in the context of commercial organizations, 
emphasizing the key aspects highlighted by S. Senguptha in the textbook. 

4. Analyze the relationship between Public Relations and building a positive image for a 
commercial organization. Provide examples from the textbook to support your analysis. 

5. Describe the concept of two-way communication in Public Relations management. How 
does this concept contribute to effective communication within an organization? 
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6. Explore the significance of credibility in the field of Public Relations, as discussed in the 
textbook. How does credibility impact the relationships between organizations and their 
stakeholders? 

7. Examine the role of transparency in Public Relations. Discuss how maintaining 
transparency can enhance an organization's reputation and relationships with the public. 

8. Evaluate the importance of internal stakeholders in the context of Public Relations for 
commercial organizations. How does the textbook recommend balancing the interests of 
internal and external stakeholders? 

9. Discuss the role of crisis management in effective Public Relations, citing examples or 
insights from the textbook "Management of Public Relations" by S. Senguptha. 

10. Elaborate on the concept of goodwill in Public Relations for commercial organizations. 
How can building and maintaining goodwill contribute to the long-term success of an 
organization? 

10 MARK QUESTION 

 
1. Define Public Relations and provide a comprehensive explanation of its multifaceted 
nature. Discuss how Public Relations has evolved over time and its role in contemporary 
organizational communication. 

2. Examine in detail the essentials of good Public Relations as outlined by S. Senguptha in 
the textbook "Management of Public Relations." Elaborate on each essential and discuss its 
significance in fostering positive relationships with stakeholders. 

3. Analyze the specific challenges and opportunities associated with practicing Public 
Relations in commercial organizations. Discuss the unique considerations that commercial 
entities need to address in their Public Relations strategies, citing examples from the 
textbook. 

4. Critically evaluate the role of effective communication in the success of Public Relations 
for commercial organizations. Discuss how communication strategies can be aligned with the 
essentials of good Public Relations, as per the textbook. 

5. Explore the ethical dimensions of Public Relations, focusing on the ethical considerations 
highlighted in the textbook. Discuss the importance of ethical practices in maintaining the 
credibility and reputation of an organization. 

6. Examine the concept of two-way communication in the context of Public Relations 
management. Discuss how organizations can establish and maintain effective two-way 
communication channels and the impact of such communication on organizational success. 
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7. Critically assess the role of transparency in Public Relations. Discuss how transparency 
contributes to organizational trust and goodwill, and examine any potential challenges 
organizations may face in maintaining transparency. 

8. Evaluate the importance of internal communication in Public Relations for commercial 
organizations. Discuss how internal communication strategies can enhance employee 
engagement, motivation, and overall organizational performance, drawing insights from the 
textbook. 

9. Discuss the role of Public Relations in managing crises within a commercial organization. 
Explore the strategies and recommendations provided in the textbook for effective crisis 
communication and management. 

10. Elaborate on the long-term strategic planning for Public Relations in commercial 
organizations. Discuss how organizations can align Public Relations activities with overall 
organizational goals, and provide examples from the textbook that highlight successful long- 
term Public Relations strategies. 
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UNIT II 

1. What is the primary role of a Public Relations Officer (PRO), as discussed in the textbook 
"Management of Public Relations" by S. Senguptha? 

a. Maximizing profits 

b. Managing internal conflicts 

c. Building and maintaining relationships with the media and public 

d. Legal compliance 

 
2. What are the key responsibilities of a Public Relations Officer (PRO) according to the 
textbook? 

a. Financial management 

b. Employee training 

c. Managing press relations and preparing materials for the media 
d.   Product development 

 
3. In the context of a PRO's role, what does "press relations" involve? 

a. Handling internal communications 

b. Building relationships with competitors 

c. Managing relationships with the media 

d. Conducting market research 
 

 
4. What is a crucial aspect of preparing materials for the media in the field of Public 
Relations, as per the textbook? 

a. Omitting relevant information 

b. Ensuring accuracy and clarity 

c. Maximizing promotional content 

d. Ignoring the target audience 

 
5. In the context of news and news reporting, what is the role of a Public Relations Officer 
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(PRO) according to the textbook? 

a. Ignoring news coverage 

b. Controlling news reporting 

c. Facilitating accurate and positive news coverage 

d. Avoiding media attention 

 
6. What is the purpose of editorial reviews in Public Relations? 

a. Criticizing competitors 

b. Reviewing internal policies 
c. Providing feedback on media coverage 

d. Evaluating and influencing media content 

 
7. Which type of content creation is emphasized in the textbook in the context of a Public 
Relations Officer's role? 

a. Fictional storytelling 

b. Editorial reviews 

c. Articles 

d. Internal memos 

 
8. According to the textbook, what is the significance of articles in the field of Public 
Relations? 

a. Boosting employee morale 

b. Shaping public opinion and perception 

c. Internal conflict resolution 

d. Ignoring external stakeholders 
 

 
9. What is the primary focus of a Public Relations department within an organization, as per 
the textbook? 

a. Financial management 

b. Marketing strategies 
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c. Communication and relationship-building 

d. Legal compliance 

 
10. Which publishing house is associated with the textbook "Management of Public 
Relations"? 

a. Oxford University Press 

b. Pearson Education 

c. Vikas Publishing House 

d. Cambridge University Press 

 
11. In the context of a Public Relations Officer's responsibilities, what does "preparation of 
material for the media" encompass? 

a. Creating fictional stories 

b. Developing promotional content 

c. Ensuring accuracy and clarity in materials for the media 

d. Ignoring media requests 
 

 
12. What is the role of a Public Relations Officer in building and managing relationships with 
the media? 

a. Avoiding media interactions 

b. Controlling news reporting 

c. Facilitating positive media coverage 

d. Criticizing media outlets 

 
13. According to the textbook, why is accuracy crucial in materials prepared for the media by 
a Public Relations Officer? 

a. To mislead the public 

b. To enhance credibility and trust 
c. To control information flow 

d. To ignore the target audience 
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14. What is the significance of news reporting in the context of a Public Relations Officer's 
role, as per the textbook? 

a. Ignoring news coverage 

b. Controlling news reporting 

c. Facilitating accurate and positive news coverage 

d. Avoiding media attention 

 
15. What is the primary purpose of editorial reviews in Public Relations, according to the 
textbook? 

a. Criticizing competitors 

b. Reviewing internal policies 

c. Providing feedback on media coverage 

d. Evaluating and influencing media content 

 
16. Which type of content creation is emphasized in the textbook in the context of a Public 
Relations Officer's role? 

a. Fictional storytelling 

b. Editorial reviews 

c. Articles 

d. Internal memos 

 
17. According to the textbook, what is the significance of articles in the field of Public 
Relations? 

a. Boosting employee morale 

b. Shaping public opinion and perception 

c. Internal conflict resolution 

d. Ignoring external stakeholders 

 
18. What is the primary focus of a Public Relations department within an organization, as per 
the textbook? 
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a. Financial management 

b. Marketing strategies 

c. Communication and relationship-building 

d. Legal compliance 

 
19. Which publishing house is associated with the textbook "Management of Public 
Relations"? 

a. Oxford University Press 

b. Pearson Education 

c. Vikas Publishing House 

d. Cambridge University Press 

 
20. In the context of a Public Relations Officer's responsibilities, what does "preparation of 
material for the media" encompass? 

a. Creating fictional stories 

b. Developing promotional content 
c. Ensuring accuracy and clarity in materials for the media 

d. Ignoring media requests 

    ANSWERS 

1.c, 2.c, 3.c, 4.b, 5.c, 6.d, 7.c, 8.b, 9.c, 10.c, 11.c, 12.c, 13.b, 14.c, 15.d, 16.c, 17.b, 18.c, 19.c, 
20.c 

5 MARK QUESTIONS 

 
1. Explain the role of a Public Relations Officer (PRO) in managing press relations. Highlight 
the key responsibilities associated with building and maintaining relationships with the 
media. 
 
2. Discuss the importance of accuracy and clarity in the preparation of material for the media 
by a Public Relations Officer. Provide examples from the textbook "Management of Public 
Relations" by S. Senguptha to illustrate effective practices in material preparation. 

 

 
3. Examine the significance of news reporting in the context of a Public Relations Officer's 
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responsibilities. How can a PRO contribute to accurate and positive news coverage for an 
organization? 

 
4. Describe the role of editorial reviews in Public Relations and how they contribute to 
shaping media content. Provide insights from the textbook regarding the impact of editorial 
reviews on organizational communication. 

 
5. Elaborate on the key elements of effective articles in the field of Public Relations. Discuss 
how well-crafted articles can contribute to shaping public opinion and perception. 

 
6. Evaluate the responsibilities of a Public Relations Officer in the preparation of material for 
the media. How does this process contribute to the overall communication strategy of an 
organization, as outlined in the textbook? 

 
7. Discuss the challenges and opportunities associated with managing press relations in the 
contemporary landscape of Public Relations. Provide examples from the textbook to illustrate 
successful press relation strategies. 
 
8. Examine the ethical considerations that a Public Relations Officer should keep in mind 
when preparing material for the media. How does ethical practice contribute to the credibility 
of both the PRO and the organization? 
 
9. Explore the relationship between news reporting and organizational reputation. How can a 
Public Relations Officer positively influence news reporting to enhance the public perception 
of an organization? 
 
10. Describe the role of a Public Relations department within an organization. How does the 
department collaborate with the PRO to achieve effective communication and relationship- 
building? 

 

 
10 MARK QUESTIONS 

1. Discuss in detail the multifaceted role of a Public Relations Officer (PRO) within an 
organization. Analyze the various responsibilities assigned to a PRO and their significance in 
maintaining effective communication and positive relationships. Refer to examples from the 
textbook "Management of Public Relations" by S. Senguptha. 

2. Examine the key components involved in managing press relations as outlined in the 
textbook. Elaborate on the strategies a Public Relations Officer can employ to establish and 
sustain productive relationships with the media. 
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3. Evaluate the process of preparing material for the media by a Public Relations Officer. 
Discuss the challenges and considerations involved in crafting materials that align with 
organizational goals and effectively communicate the intended message. 

4. Explore the impact of news and news reporting on the reputation of an organization. 
Discuss the role of a Public Relations Officer in shaping positive news coverage and 
mitigating negative publicity. Provide insights from the textbook to support your analysis. 

5. Critically assess the significance of editorial reviews in the field of Public Relations. 
Discuss how the editorial review process contributes to influencing media content and 
shaping public perception. Provide relevant examples from the textbook. 

 

 
6. Analyze the role of articles in Public Relations and how they contribute to building and 
managing the image of an organization. Discuss the characteristics of effective articles and 
their impact on public opinion. 
7. Examine the collaborative relationship between a Public Relations Officer and the public 
relations department within an organization. Discuss how effective coordination between 
these entities contributes to the overall success of organizational communication. ( 

8. Discuss the ethical considerations that a Public Relations Officer must take into account 
when preparing material for the media. Explore the potential ethical challenges in the field 
and provide recommendations for ethical decision-making. 

9. Evaluate the evolving landscape of news reporting in the digital age and its implications 
for Public Relations Officers. Discuss how technological advancements have influenced the 
way news is reported and consumed, and how PROs can adapt to these changes. 

10. Elaborate on the long-term strategic planning for the public relations department within 
an organization. Discuss the role of a Public Relations Officer in contributing to the 
development and execution of strategic plans that align with organizational objectives. 
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                                                             UNIT III 

1. What is the significance of training for Public Relations Officers (PROs) as highlighted in 
the textbook "Management of Public Relations" by S. Senguptha? 

a. Training is irrelevant for PROs 

b. Training enhances the skills and capabilities of PROs 

c. Training only focuses on theoretical knowledge 

d. Training is solely for top-level management 

 
2. Which organization in India is dedicated to the training and development of Public 
Relations professionals? 

a. Public Relations Society of America (PRSA) 

b. Public Relations Society of India (PRSI) 

c. Indian Institute of Mass Communication (IIMC) 

d. Trade Fair Authority of India (TFAI) 

 
3. What is the role of the Public Relations Society of India (PRSI) in the training of PROs? 

a. Conducting trade fairs 

b. Providing educational and training programs 

c. Publishing newspapers 

d. Managing mass communication institutes 

 
4. Which institute in India is renowned for offering education and training in mass 
communication, including Public Relations? 

a. Public Relations Institute of India (PRII) 

b. Indian Institute of Mass Communication (IIMC) 

c. Indian Press Academy (IPA) 

d. Public Relations Society of India (PRSI) 
 

 
5. In the context of Indian Press, what is the primary focus of the Indian Press Academy 
(IPA)? 
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a. Conducting trade fairs 

b. Providing training to journalists 

c. Offering Public Relations courses 

d. Managing mass communication institutes 

 
6. What is the primary function of the Trade Fair Authority of India (TFAI) as mentioned in 
the textbook? 

a. Regulating the media industry 

b. Conducting trade fairs to promote businesses 

c. Training journalists 

d. Accrediting PR professionals 

 
7. Which organization plays a crucial role in promoting and organizing trade fairs in India? 

a. Public Relations Society of India (PRSI) 

b. Indian Institute of Mass Communication (IIMC) 

c. Indian Press Academy (IPA) 

d. Trade Fair Authority of India (TFAI) 

 
8. What is the primary objective of the Indian Institute of Mass Communication (IIMC) in the 
context of Public Relations training? 

a. Promoting trade fairs 

b. Offering courses in mass communication and Public Relations 

c. Regulating the media industry 

d. Accrediting journalists 

 
9. In the training of Public Relations Officers, what does the term "mass communication" 
encompass? 

a. Only traditional media 

b. Only advertising and marketing 

c. All forms of communication to large audiences 
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d. Only internal communication 

 
10. Which organization is specifically mentioned in the textbook as contributing to the 
education and training of Public Relations professionals in India? 

a. Indian Institute of Mass Communication (IIMC) 
b. Public Relations Institute of India (PRII) 

c. Public Relations Society of India (PRSI) 

d. Indian Press Academy (IPA) 

 
11. What role does the Public Relations Society of India (PRSI) play in the development of 
Public Relations professionals? 

a. Conducting trade fairs 

b. Providing education and training programs 

c. Managing mass communication institutes 

d. Regulating the media industry 

 
12. Which institute in India is known for offering courses in mass communication, 
journalism, and Public Relations? 

a. Public Relations Institute of India (PRII) 

b. Indian Institute of Mass Communication (IIMC) 

c. Indian Press Academy (IPA) 

d. Trade Fair Authority of India (TFAI) 

 
13. In the context of Indian Press, what is the primary focus of the Indian Press Academy 
(IPA)? 

a. Conducting trade fairs 

b. Providing training to journalists 

c. Offering Public Relations courses 

d. Managing mass communication institutes 

 
14. What is the primary function of the Trade Fair Authority of India (TFAI) as mentioned in 
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the textbook? 

a. Regulating the media industry 

b. Conducting trade fairs to promote businesses 

c. Training journalists 

d. Accrediting PR professionals 

 
15. Which organization plays a crucial role in promoting and organizing trade fairs in India? 

a. Public Relations Society of India (PRSI) 

b. Indian Institute of Mass Communication (IIMC) 

c. Indian Press Academy (IPA) 

d. Trade Fair Authority of India (TFAI) 

 
16. In the training of Public Relations Officers, what does the term "mass communication" 
encompass? 

a. Only traditional media 
b. Only advertising and marketing All forms of communication to large audiences 

c. Only internal communication 
 

 
17. Which organization is specifically mentioned in the textbook as contributing to the 
education and training of Public Relations professionals in India? 

a. Indian Institute of Mass Communication (IIMC) 

b. Public Relations Institute of India (PRII) 

c. Public Relations Society of India (PRSI) 

d. Indian Press Academy (IPA) 

 
18. What role does the Public Relations Society of India (PRSI) play in the development of 
Public Relations professionals? 

a. Conducting trade fairs 

b. Providing education and training programs 

c. Managing mass communication institutes 
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d. Regulating the media industry 

 
19. Which institute in India is known for offering courses in mass communication, 
journalism, and Public Relations? 

a. Public Relations Institute of India (PRII) 

b. Indian Institute of Mass Communication (IIMC) 

c. Indian Press Academy (IPA) 

d. Trade Fair Authority of India (TFAI) 

ANSWERS 

1.b, 2.b, 3.b, 4.b, 5.b, 6.b, 7.d, 8.b, 9.c, 10.c, 11.b, 12.b, 13.b, 14.b, 15.d, 16.b, 17.c, 18.c, 
19.b, 20.b 

 
5 MARK QUESTIONS 

1. Discuss the importance of training for Public Relations Officers (PROs) as highlighted in 
the textbook "Management of Public Relations" by S. Senguptha. How does effective training 
contribute to the professional development of PROs? 

2. Explain the role of the Public Relations Society of India (PRSI) in the training and 
development of Public Relations professionals. Highlight specific initiatives or programs that 
PRSI undertakes for the enhancement of PR skills. 

3. Evaluate the contributions of the Indian Institute of Mass Communication (IIMC) in the 
field of Public Relations education. Discuss the courses and training programs offered by 
IIMC that cater to the needs of aspiring PR professionals. 

4. Explore the role of the Indian Press Academy (IPA) in the training of journalists and its 
relevance to Public Relations. How can the training provided by IPA benefit professionals 
working in the field of PR? 

5. Discuss the primary functions and objectives of the Trade Fair Authority of India (TFAI) 
in the context of promoting businesses and facilitating communication. How does TFAI 
contribute to the training and exposure of Public Relations Officers? 

6. Examine the specific challenges faced by Public Relations Officers in the contemporary 
media landscape. How can training programs offered by organizations like the PR Society of 
India help PROs navigate these challenges effectively? 

7. Describe the key elements of training programs that are essential for enhancing the skills of 
Public Relations Officers. How can a well-designed training curriculum contribute to the 
professionalism of PR practitioners? 
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8. Evaluate the role of the Indian Institute of Mass Communication (IIMC) in shaping the 
curriculum for Public Relations education. Discuss how IIMC aligns its programs with 
industry needs and emerging trends in PR. 

9. Discuss the initiatives taken by the Public Relations Society of India (PRSI) to promote 
ethical practices in Public Relations. How does ethical training contribute to the credibility of 
PR professionals? 

10. Explain the significance of ongoing professional development for Public Relations 
Officers. How can organizations like the Trade Fair Authority of India (TFAI) contribute to 
continuous learning and skill enhancement in the field of PR? 
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10 MARK QUESTIONS 

1. Discuss the evolution and changing role of Public Relations Officers (PROs) in the context 
of the contemporary media landscape. How has the need for specialized training programs 
emerged, and what challenges do PROs face in the current scenario? Reference examples 
from the textbook "Management of Public Relations" by S. Senguptha. 

2. Examine the key initiatives and programs offered by the Public Relations Society of India 
(PRSI) for the training and professional development of Public Relations Officers. Evaluate 
the impact of such initiatives on the PR industry in India. 

3. Evaluate the role of the Indian Institute of Mass Communication (IIMC) in shaping the 
education and training of Public Relations professionals in India. Discuss the curriculum, 
training methodologies, and industry collaborations that contribute to the effectiveness of 
IIMC's PR programs. 

4. Analyze the influence of the Indian press on the training and practices of Public Relations 
Officers. Discuss how insights from the media industry contribute to the development of PR 
professionals, referencing examples from the textbook. 

 
5. Examine the functions and objectives of the Trade Fair Authority of India (TFAI) in 
promoting businesses and facilitating communication. Discuss the role of TFAI in training 
Public Relations Officers to effectively engage with stakeholders during trade fairs and 
exhibitions. 

6. Discuss the ethical considerations in the training of Public Relations Officers. Evaluate 
how organizations like the PR Society of India incorporate ethical principles into their 
training programs and the impact on the ethical conduct of PR professionals. 

7. Evaluate the role of the Indian Institute of Mass Communication (IIMC) in shaping the 
curriculum for Public Relations education. Discuss how IIMC aligns its programs with 
industry needs and emerging trends in PR. 

 

 
8. Discuss the initiatives taken by the Public Relations Society of India (PRSI) to promote 
ethical practices in Public Relations. How does ethical training contribute to the credibility of 
PR professionals? 

9. Analyze the impact of technological advancements on the training of Public Relations 
Officers. How does the dynamic nature of media technology influence the skills and 
competencies required for effective PR practices? 

10. Examine the significance of ongoing professional development for Public Relations 
Officers. How can organizations like the Trade Fair Authority of India (TFAI) contribute to 
continuous learning and skill enhancement in the field of PR?



St. Joseph’s college of arts and science for women , Hosur 

107 
    Department of Management   

                                                                      UNIT IV 

1. What is discussed in Unit IV of the textbook "Management of Public Relations" by S. 
Senguptha? 

a. Newspaper Publications 

b. Electronic Media and Book Publications in India 

c. Public Relations Ethics 

d. Crisis Management 
 

 
2. What is the primary focus of Unit IV regarding Book Publications in India? 

a. Authors and Writers 

b. Role of Publishers, Distributors, and Booksellers 

c. Literary Criticism 

d. Printing Techniques 

 
3. Who plays a key role in Unit IV regarding Book Publications in India? 

a. Authors 

b. Publishers, Distributors, and Booksellers 

c. Librarians 

d. Literary Critics 

 
4. What electronic media is specifically mentioned in Unit IV of the textbook? 

a. Radio and Television 
b. Internet and Social Media 

c. Print Media 

d. Outdoor Advertising 

 
5. In the context of Book Publications in India, what is the role of distributors? 

a. Promoting Authors 

b. Printing Books 
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c. Managing Bookstores 

d. Facilitating the movement of books from publishers to retailers 

 
6. Who are the key stakeholders mentioned in the discussion of Book Publications? 

a. Authors, Publishers, and Distributors 

b. Television Producers 

c. Printers and Typesetters 

d. Advertising Agencies 

 
7. Which electronic media is specifically discussed in the textbook in relation to Public 
Relations? 

a. Print Media 

b. Radio 

c. Social Media 

d. Outdoor Advertising 

 
8. What is the significance of house journals in the context of Public Relations, as discussed 
in Unit IV? 

a. Internal Communication for Organizations 

b. Academic Journals 

c. Travel Magazines 

d. Newspapers 

 
9. In Unit IV, what is mentioned regarding documentary films in the context of Public 
Relations? 

a. Their role in entertainment 

b. Their educational and informative role 

c. Their contribution to fiction writing 

d. Their role in promoting fashion 
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10. What form of film dissemination is mentioned in Unit IV, indicating a mobile approach to 
reach diverse audiences? 

a. Cinemas 

b. Television 

c. Mobile Film Shows 

d. Streaming Services 

 
11. In the context of film censorship, what is discussed in Unit IV? 

a. Reviewing box office performances 

b. Evaluating script quality 

c. Guiding the content of films 
d. Distributing films internationally 

 
12. What is provided in Unit IV regarding guidelines in the context of film publications? 

a. Guidelines for Book Authors 

b. Guidelines for Print Media 

c. Guidelines for Film Censorship 

d. Guidelines for Radio Programs 

 
13. In the discussion of electronic media in Unit IV, what role does radio play in the field of 
Public Relations? 

a. Visual Storytelling 

b. Audio Communication 

c. Print Publications 

d. Outdoor Advertising 

 
14. What role does television play in the context of electronic media as mentioned in Unit 
IV? 

a. Print Media Promotion 

b. Visual Storytelling and Broadcasting 
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c. Radio Broadcasting 

d. Online Journalism 
 

 
15. Regarding house journals, what is their primary function in Public Relations? 

a. External Communication for Organizations 
b. Internal Communication for Organizations 

c. Academic Research 

d. Entertainment 

 
16. In the context of documentary films, what is emphasized in Unit IV regarding their role in 
Public Relations? 

a. Fictional Storytelling 

b. Entertainment Value 

c. Educational and Informative Value 

d. Box Office Revenue 

 
17. What is the specific form of film dissemination mentioned in Unit IV, indicating a mobile 
approach to reach diverse audiences? 

a. Cinemas 

b. Television 

c. Mobile Film Shows 

d. Streaming Services 
 

 
18. In the context of film censorship, what is discussed in Unit IV? 

a. Reviewing box office performances 

b. Evaluating script quality 

c. Guiding the content of films 

D. Distributing films internationally 
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19. What is provided in Unit IV regarding guidelines in the context of film publications? 

a. Guidelines for Book Authors 

b. Guidelines for Print Media 

c. Guidelines for Film Censorship 

d. Guidelines for Radio Programs 

 
20. In the discussion of electronic media in Unit IV, what role does radio play in the field of 
Public Relations? 

a. Visual Storytelling 

b. Audio Communication 

c. Print Publications 

d. Outdoor Advertising 

ANSWERS 

 
1.b, 2.b, 3.b, 4.a, 5.d, 6.a, 7.b, 8.a, 9.b, 10.c, 11.c, 12.c, 13.b, 14.b, 15.b, 16.c, 17.c, 18.c,    19.c, 
20.b 

 
5 MARK QUESTIONS 

 

 
1. Explain the role of publishers, distributors, and booksellers in the book publishing industry 
in India, as discussed in "Management of Public Relations" by S. Senguptha. How do these 
key stakeholders contribute to the success of the publishing ecosystem? 

2. Discuss the impact of electronic media on Public Relations, with a focus on radio and 
television. How do these traditional electronic media platforms contribute to effective 
communication strategies? Provide examples from the textbook. 

3. Elaborate on the role of house journals in Public Relations. How do these internal 
publications contribute to organizational communication, and what benefits do they offer? 

4. Examine the significance of documentary films in Public Relations. How do documentary 
films contribute to organizational communication, and what advantages do they offer in 
conveying messages effectively? 
5. Discuss the concept of mobile film shows in Public Relations. How can mobile film shows 
be utilized as a strategic communication tool, and what advantages do they offer in reaching 
diverse audiences? 
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6. Examine the concept of film censorship in the context of Public Relations. Why is film 
censorship relevant, and how does it impact the communication strategies of organizations 
involved in film production? 

7. Explore the guidelines mentioned in the textbook regarding film publications in the context 
of Public Relations. How do these guidelines influence the communication strategies of 
filmmakers and production houses? Provide examples to support your discussion. 

8. Discuss the role of radio in electronic media within the field of Public Relations. How 
does radio contribute to effective communication strategies, and what unique advantages does 
it offer in reaching specific target audiences? 

9. Evaluate the impact of television as an electronic media platform on Public Relations. How 
does television enhance communication strategies, and what visual storytelling elements 
contribute to its effectiveness in conveying messages? 

10. Examine the role of distributors in the book publishing industry in India. How do 
distributors contribute to the success of publishers and booksellers, and what challenges 
might they face in the distribution process? 

 

 
10 MARK QUESTION 

 

 
1. Discuss the symbiotic relationship between publishers, distributors, and booksellers in the 
book publishing industry in India, emphasizing their respective roles and contributions. How 
does this collaboration shape the success of the publishing ecosystem? 

2. Examine the transformative impact of electronic media on the landscape of Public 
Relations, focusing on both radio and television. How have these traditional electronic media 
platforms evolved to contribute to contemporary communication strategies? Provide 
examples from the textbook. 

3. Elaborate on the role of house journals in shaping internal communication within 
organizations. How do house journals contribute to organizational culture, employee 
engagement, and alignment with organizational goals? Provide real-world examples from the 
textbook. 
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4. Analyze the significance of documentary films in the realm of Public Relations. How do 
documentary films contribute to storytelling, brand building, and conveying complex 
messages? Provide examples from the textbook to illustrate the effectiveness of documentary 
films in PR. 

5. Evaluate the concept of mobile film shows as a strategic communication tool in Public 
Relations. How can organizations utilize mobile film shows to tailor communication to 
specific target audiences? Discuss the advantages and challenges associated with this 
approach. 

6. Examine the concept of film censorship in the context of Public Relations. Why is film 
censorship relevant, and how does it impact the communication strategies of organizations 
involved in film production? Discuss the ethical considerations associated with film 
censorship. 

7. Explore the guidelines mentioned in the textbook regarding film publications and 
censorship in the context of Public Relations. How do these guidelines influence the 
communication strategies of filmmakers and production houses? Provide examples to support 
your discussion. 

8. Discuss the unique advantages and challenges associated with radio as an electronic 
media platform in the field of Public Relations. How does radio contribute to effective 
communication strategies, and what considerations should PR professionals keep in mind 
when utilizing radio? 

9. Evaluate the impact of television as an electronic media platform on Public Relations. How 
does television enhance communication strategies, and what visual storytelling elements 
contribute to its effectiveness in conveying messages? Provide examples from the textbook to 
illustrate successful PR campaigns that utilized television. 

10. Examine the role of distributors in the book publishing industry in India. How do 
distributors contribute to the success of publishers and booksellers, and what challenges 
might they face in the distribution process? Discuss the importance of an efficient distribution 
system in ensuring the availability and accessibility of books. 
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UNIT V 

1. What is the focus of Unit V in the textbook "Management of Public Relations" by S. 
Senguptha? 

a. Crisis Management 

b. Exhibition and Trade Fair 
c. Social Media Strategies 

d. Public Relations Ethics 

 
2. Which of the following is not typically associated with Unit V on Exhibition and Trade 
Fair? 

a. Consumer Fair 

b. Photography 

c. Folk Dance 

d. Crisis Communication 

 
3. In the context of exhibitions and trade fairs, what is the primary purpose of a Consumer 
Fair? 

a. To showcase new products to business partners 

b. To connect with consumers and promote products directly 

c. To conduct market research 

d. To engage in B2B networking 

 
4. What visual medium is explicitly mentioned in Unit V in relation to Public Relations? 

a. Radio 

b. Television 

c. Photography 

d. Print Media 

 
5. In the context of Public Relations, how can photography be utilized effectively according 
to the textbook? 

a. Create compelling visual stories 
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b. Conduct market research 

c. Generate press releases 

d. Develop crisis communication plans 

 
6. What cultural element is specifically discussed in Unit V in relation to Public Relations? 

a. Cuisine 

b. Folk Dance 

c. Literature 

d. Architecture 

 
7. What is the primary purpose of Folk Dance in the context of Public Relations, as 
mentioned in the textbook? 

a. Entertainment only 

b. Cultural expression and promotion 

c. Political activism 

d. Advertising campaigns 

 
8. In the field of Public Relations, what does sponsorship refer to according to Unit V? 

a. Government funding for events 

b. Financial support from non-profit organizations 

c. Endorsement and support from a company for an event 

d. Public funding for cultural festivals 

 
9. What is discussed in Unit V regarding music festivals and their relevance to Public 
Relations? 

a. Their impact on tourism 

b. Their role in crisis communication 

c. Their contribution to cultural promotion and engagement 

d. Their influence on print media 
 

 
10. In the context of Public Relations, what is the role of music festivals as mentioned in the 
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textbook? 

a. Fostering cultural exchange only 

b. Promoting tourism only 

c. Enhancing brand visibility and engagement 

d. Political activism 

 
11. Which of the following is not explicitly mentioned in Unit V regarding Exhibition and 
Trade Fair? 

a. Photography 

b. Folk Dance 

c. Crisis Communication 

d. Sponsorship Programmes 

 
12. In the context of sponsorship programmes, what is the significance of a company 
sponsoring an event in Public Relations? 

a. Tax benefits only 

b. Enhancing brand visibility and reputation 

c. Political alliances 

d. Market research opportunities 

 
13. What is the primary purpose of photography in the context of Public Relations, as 
mentioned in the textbook? 

a. Artistic expression only 

b. Creating compelling visual stories 

c. Conducting market research 

d. Generating press releases 

 
14. In Unit V, what is the cultural element associated with Public Relations through Folk 
Dance? 

a. Literature 

b. Architecture 

c. Cuisine 
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d. Cultural expression and promotion 

 
15. What is the primary function of Folk Dance in Public Relations, according to the 
textbook? 

a. Entertainment only 

b. Cultural expression and promotion 

c. Political activism 

d. Advertising campaigns 

16. In the field of Public Relations, what does sponsorship refer to according to Unit V? 

a. Government funding for events 

b. Financial support from non-profit organizations 

c. Endorsement and support from a company for an event 

d. Public funding for cultural festivals 

 
17. What is discussed in Unit V regarding music festivals and their relevance to Public 
Relations? 

a. Their impact on tourism 

b. Their role in crisis communication 

c. Their contribution to cultural promotion and engagement 

d. Their influence on print media 

 
18. In the context of Public Relations, what is the role of music festivals as mentioned in the 
textbook? 

a. Fostering cultural exchange only 

b. Promoting tourism only 

c. Enhancing brand visibility and engagement 

d. Political activism 
 

 
19. Which of the following is not explicitly mentioned in Unit V regarding Exhibition and 
Trade Fair? 

a. Photography 
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b. Folk Dance 
c. Crisis Communication 

d. Sponsorship Programmes 

20. In the context of sponsorship programmes, what is the significance of a company 
sponsoring an event in Public Relations? 

a. Tax benefits only 

b. Enhancing brand visibility and reputation 

c. Political alliances 

d. Market research opportunities 

ANSWERS 

1.b, 2.d, 3.b, 4.C, 5.a, 6.b, 7.b, 8.c, 9.c, 10.c, 11.c, 12.b, 13.b, 14.d, 15.b, 16.c, 17.c, 18.c, 
19.c, 20.b 

5 MARK QUESTIONS 

1. Explain the role of consumer fairs in Public Relations, highlighting their significance in 
connecting with target audiences and promoting products. Provide examples from the 
textbook "Management of Public Relations" by S. Senguptha. 

2. Discuss the strategic use of photography in Public Relations campaigns. How can 
photography be employed to create compelling visual stories and enhance the overall 
communication strategy of an organization? Refer to examples from the textbook. 

3. Elaborate on the role of folk dance in Public Relations, emphasizing its cultural 
significance and how it can be leveraged to promote cultural expression. Provide real-world 
examples from the textbook to illustrate successful integration of folk dance in PR activities. 

4. Examine the concept of sponsorship programmes in Public Relations. How do these 
programmes contribute to brand visibility and reputation? Discuss the key considerations 
organizations should keep in mind when engaging in sponsorship activities. 

5. Evaluate the role of music festivals in Public Relations, focusing on their impact on 
cultural promotion and engagement. How can organizations strategically leverage music 
festivals to enhance their brand visibility and connect with diverse audiences? Provide 
examples from the textbook. 

 
 
                                                       10 MARK QUESTIONS 
1. Examine the role of exhibitions and trade fairs in Public Relations, discussing how these 
events contribute to brand visibility, networking, and business growth. Provide real-world 
examples from the textbook to illustrate successful PR strategies employed in exhibitions. 
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2. Discuss the unique challenges and opportunities associated with organizing and 
participating in consumer and marketing fairs in the context of Public Relations. How can 
organizations maximize the benefits of these events for brand promotion and customer 
engagement? Use examples from the textbook. 

3. Evaluate the strategic use of photography in Public Relations campaigns, emphasizing its 
role in storytelling and brand communication. Discuss how organizations can incorporate 
photography to enhance their PR initiatives and connect with diverse audiences. Provide 
examples from the textbook 

4. Elaborate on the cultural significance of folk dance in Public Relations, exploring how 
organizations can integrate folk dance into their communication strategies for cultural 
promotion. Discuss the potential impact on brand perception and audience engagement. Refer 
to examples from the textbook. 

5. Examine the concept of sponsorship programmes in Public Relations, analyzing how 
organizations can select and manage sponsorships effectively. Discuss the potential benefits 
and risks associated with sponsorship activities and provide examples from the textbook to 
illustrate successful sponsorship strategies. 

6. Evaluate the impact of music festivals on Public Relations, focusing on how organizations 
can strategically leverage these events for brand promotion and audience engagement. 
Discuss the challenges and opportunities associated with integrating music festivals into PR 
campaigns. Provide examples from the textbook. 

7. Discuss the role of Public Relations professionals in planning and executing successful 
exhibition and trade fair strategies. What skills and competencies are essential for PR 
professionals to excel in managing these events? Provide insights and examples from the 
textbook. 

8. Examine the impact of consumer and marketing fairs on brand positioning and customer 
relationships. How can organizations use these events strategically to enhance their market 
presence and foster customer loyalty? Provide real-world examples from the textbook. 

9. Evaluate the ethical considerations associated with the use of photography in Public 
Relations. Discuss potential challenges, such as image manipulation and privacy concerns, 
and propose ethical guidelines for organizations to follow. Refer to examples from the 
textbook. 

10. Discuss the potential cultural sensitivities and challenges associated with incorporating 
folk dance into Public Relations campaigns. How can organizations navigate these challenges 
to ensure respectful and effective communication? Provide insights and examples from the 
textbook. 




